
 

 

 

 

 

 

 

 

 

 

 

 

RIT CROATIA PROGRAM DELIVERY PLAN FOR ACADEMIC YEAR 2025/2026 

PROGRAM TITLE: BUSINESS  ADMINISTRATION: GLOBAL BUSINESS 

MANAGEMENT (Years 1, 2 and 3) / BUSINESS ADMINISTRATION: 

INTERNATIONAL BUSINESS (Year 4) 

TYPE OF PROGRAM: Undergraduate professional program 
 

LOCATION: Zagreb 
 

FALL SEMESTER DATES: September 1st – December 18th 

FALL SEMESTER FINALS: December 10th – 16th 

SPRING SEMESTER DATES: January 19th – May 15th 

SPRING SEMESTER FINALS: May 7th – 13th 

LANGUAGE: English 



 

1. FALL SEMESTER SCHEDULE 
 

Zagreb Spring 2251 Master Schedule 
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N 

Literature and Cultural Studies Beginning Italian I - 1 Intermediate Spanish I- 2      

ENGL-210 (Friganovic Sain) MLIT- 201 (Friganovic Sain) online OS MLSP - 301 (Peric) 

online OS HYBRID HYBRID online OS 

 

 
Lab 3 

App Develop Practices 

ISTE-422 (Marasovic) 

Lab 3 

Software Dvlpmt and Problem Solv I 

GCIS-123 (Mutka) 

Lab 3 

Designing User Exp 

ISTE-260 (Radovan) 

Lab 3 

 

 
Lab 3 

 
 
 
Lab 3 

Cost Accounting 

ACCT-430 (Vejzagic) 

Lab 3 

 
 
 
Lab 3 

Mobile App Development 

ISTE-454 (Ozetski) 

Lab 3 

 
 
 
Lab 3 

 Princ of Microeconomics - 1 Princ of Microeconomics - 2     NMD 3D - 1 +2    

 ECON-101 (Samardzija) ECON-101 (Samardzija)     NMDE-202 (Miscevic) LEC    

Room 1 Room 1 Room 1 Room 1 Room 1 NMD Graphical User Interface - 1+2 Room 1 Room 1 Room 1 Room 1 Room 1 
     NMDE-302 (Dolic) LEC      

     Room 1      

 

Culture Class Critical Rdng and Writing- 5 Writing Seminar - 1 Critical Rdng and Writing- 6 
 

Business Ethics - 1 Public Speaking - 3 
    

 (Miscin E.) UWRT-100 (Miscin E.) UWRT-150 (Miscin UWRT-100 (Miscin E.)  MGMT-340 (Marszalek) COMM-201 (Poropat Darrer)     

Room 6 
Room 6 Room 6 E.)NMD/WMC 

Room 6 

Room 6 Room 6 Room 6 Room 6 
Room 6 Room 6 Room 6 Room 6 

Literature and Cultural Studies Beginning Italian I - 1 College Algebra - 1 College Algebra - 2  Strategic Management-1 Info Systems and Tech - 1 Info Systems and Tech - 2   

ENGL-210 (Friganovic Sain) 

online OS HYBRID 

MLIT- 201 (Friganovic Sain) online OS 

HYBRID 

MATH-101 (Soric) 

Room 7 

MATH-101 (Soric) 

Room 7 
Second Year 

Seminar WMC 

MGMT-560 (Markovic) 

Room 7 

MGIS-130 (Bara) 

Room 7 

MGIS-130 (Bara) 

Room 7 
 

Room 7 
 

Room 7 
    ISTE-99 (Kuzina)      

    Room 7      

   Intro to Statistics I - 1 Intro to Statistics I - 2        

   STAT-145 (Tabak) STAT-145 (Tabak)        

Lab 9 Lab 9 
Lab 9 Lab 9 Lab 9 

Lab 9 Lab 9 Lab 9 Lab 9 Lab 9 Lab 9 Lab 9 
 Financ Accounting- 1 Financ Accounting- 2   Survey: Renaissance to Modern 20th Century Art   

 
 
Room 10 

Intro to Philosophy - WMC/NMD 

PHIL-101 (Borsic) 

Room 10 

    

 ACCT-110 (Schmidt) ACCT-110 (Schmidt)   Art ARTH-369 (Kamber)     

Room 10 
Room 10 Room 10 

Room 10 Room 10 
ARTH-136 (Kamber) 

Room 10 

Room 10 
Room 10 Room 10 Room 10 Room 10 

   NMD Interact Dsgn and Alg prob Solv I- 1 NMD Interact Dsgn and Alg prob Solv I- 2     

   IGME-101 (Poljicak) IGME-101 (Poljicak)     

Lab 12 Lab 12 Lab 12 
Lab 12 Lab 12 

Lab 12 Lab 12 Lab 12 Lab 12 

 

Drawing I - 1 
 

Drawing I - 2 
     

 FDTN-111 (Hudspeth)  FDTN-111 (Hudspeth)      

Room 35 
Room 35 

Room 35 
Room 35 

Room 35 Room 35 Room 35 Room 35 Room 35 

 
 
 
Room 36 

Careers in Business - 

1 

SCBI-35(Kuzina) 
Room 36 

Principles of Marketing - 1 

MKTG-230 (Anticic) 

Room 36 

 
 
 
Room 36 

 

Consumer Behavior 

MKTG-350 (Anticic) 

Room 36 

Principles of Marketing - 2 

MKTG-230 (Anticic) 

Room 36 

Global Bus Environ - 1 

INTB-225 (Vejzagic) 

Room 36 

Global Bus Environ - 2 

INTB-225 (Vejzagic) 

Room 36 

Strategic Management-2 

MGMT-560 (Markovic) 

Room 36 

Strategic Management-3 

MGMT-560 (Markovic) 

Room 36 

 
 
 

Room 36 

 
 
 
Room 36 

 Discrete Math   Organizational Effect Skills - 1  Intro to Psychology - 2  Intro to Psychology - 3    

 MATH-131 (Tabak)   MGMT-320 (Vidovic)  PSYC-101 (Havelka Mestrovic)  PSYC-101 (Havelka Mestrovic)    

Room 45 
Room 45 

Room 45 Room 45 
Room 45 

Room 45 
Room 45 

Room 45 
Room 45 

Room 45 Room 45 Room 45 

 Intermediate Investments Financial Management II Operations Mgmt - 1    Intro to Statistics I - 3   

 FINC-362 (Condic Jurkic) FINC-352 (Condic Jurkic) DECS-310 (Soric)    STAT-145 (Tafro)   

Lab 46 Lab 46 Lab 46 Lab 46 Lab 46 Lab 46 Lab 46 Lab 46 Lab 46 Lab 46 
   RIT 365 - 1 Public Speaking - 1 RIT 365 - 2 Public Speaking - 2 NMD Motion Graphics - 1+2    

   YOPS-10 COMM-201 (Patekar) YOPS-10 COMM-201 (Poropat Darrer) NMDE-305 (Svaner) LEC    

VC Room 5 VC Room 5 VC Room 5 
NMD(Busa)VC 

Room 5 
VC Room 5 (Obadic)VC Room 5 VC Room 5 VC Room 5 VC Room 5 

VC Room 5 VC Room 5 

 

8:00 8:30 9:00 9:30 10:00 10:30 11:00 11:30 12:00 12:30 1:00 1:30 2:00 2:30 3:00 3:30 4:00 4:30 5:00 5:30 6:00 6:30 7:00 7:30 8:00 8:30 9:00 9:30 
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U 
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   Business Ethics - 2 Business Ethics - 3     

 MGMT-340 (Kuznin) MGMT-340 (Kuznin)   

online 
online OS online OS 

online online 
 

online online 
 

 Culture and Globalization Intermediate German I- 2  Intro to Philosophy - WMC/NMD      

ANTH-210 (Bazdan) MLGR- 301 (Bozinovic) PHIL-101 (Bazdan) 

online OS joint online OS online OS 

  Intermediate Italian I Beginning Italian I - 2      

MLIT-301 (Friganovic Sain) joint MLIT- 201 (Friganovic Sain) joint Dbk 

Dbk online OS 

online OS  

Financial Management- 1 Financial Management- 2 Web and Mobile I Applied Data Struct and Alg Server Programming 

ISTE-341 (Marasovic) 

Lab 3 

  
 
 
Lab 3 

 Design for Developers 
   

FINC-220 (Condic Jurkic) FINC-220 (Condic Jurkic) ISTE-140 (Mihaljevic) ISTE-222 (Mihaljevic) ISTE-144 (Simisic Pasic)    

Lab 3 Lab 3 Lab 3 Lab 3 Lab 3 
Lab 3 Lab 3 Lab 3 

Critical Rdng and Writing- 1 Critical Rdng and Writing- 2 Princ of Microeconomics - 3 Princ of Microeconomics - 4 NMD Elements II - 1 +2     

UWRT-100 (Miscin S.) UWRT-100 (Miscin S.) ECON-101 (Samardzija) ECON-101 (Samardzija) NMDE-201 (Jelusic) LEC     

Room 1 Room 1 Room 1 Room 1 Room 1 
Room 1 Room 1 Room 1 Room 1 

 Principles of Marketing - 3 Business I - 4 Intro to Academic English   Critical Rdng and Writing- 3 Critical Rdng and Writing- 4    

 MKTG-230 (Anticic) MGMT-101(Coleman) ELCA-62 (Miscin E.) GBM/WMC/NMD   UWRT-100 (Cengic) UWRT-100 (Cengic)    

Room 6 
Room 6 Room 6 Room 6 

Room 6 Room 6 
Room 6 Room 6 

Room 6 Room 6 Room 6 
 

Intro to Psychology - 1 Intermediate Italian I Beginning Italian I - 2 Global Bus Environ - 3 Global Bus Environ - 4 
   

 PSYC-101 (Tadic Vujcic) MLIT-301 (Friganovic Sain) joint MLIT- 201 (Friganovic Sain) joint Dbk INTB-225 (Vejzagic) INTB-225 (Vejzagic)    

Room 7 
Room 7 Dbk 

online OS HYBRID 

online OS HYBRID Room 7 Room 7 
Room 7 Room 7 Room 7 

   

NMD Graphical User Interface - 1 
 

NMD Graphical User Interface - 2 
    

   NMDE-302 (Dolic) LAB  NMDE-302 (Dolic) LAB     

Lab 9 Lab 9 Lab 9 
Lab 9 

Lab 9 
Lab 9 

Lab 9 Lab 9 Lab 9 Lab 9 

Financ Accounting- 3 Financ Accounting- 4 
 

Organizational Effect Skills -2 Principles of Marketing - 4 
     

ACCT-110 (Schmidt) ACCT-110 (Schmidt)  MGMT-320 (Vidovic) MKTG-230 (Anticic)      

Room 10 Room 10 
Room 10 

Room 10 Room 10 
Room 10 Room 10 Room 10 Room 10 Room 10 

   

NMD Capstone I 
  

NMD 3D - 1 
  

   NMDE-401 (Klemencic) LEC   NMDE-202 (Miscevic) LAB   

Lab 12 Lab 12 Lab 12 
Lab 12 

Lab 12 Lab 12 
Lab 12 

Lab 12 Lab 12 
 

2D Design I - 1 
 

2D Design I - 2 
       

 FDTN-121 (Miller)  FDTN-121 (Miller)        

Room 35 
Room 35 

Room 35 
Room 35 

Room 35 Room 35 Room 35 Room 35 Room 35 Room 35 Room 35 
 HR Management - 1 HR Management - 2  Intro to Psychology - 4 Cognitive Psychology Cognitive Psychology     

 HRDE-380 (Vidovic) HRDE-380 (Vidovic)  PSYC-101 (Havelka Mestrovic) PSYC-223 (Havelka Mestrovic) - PSYC-223 (Havelka Mestrovic) -     

Room 36 
Room 36 Room 36 

Room 36 
Room 36 1 

Room 36 

2 

Room 36 
Room 36 Room 36 Room 36 Room 36 

 

Writing Seminar - 2 
 

College Algebra - 3 College Algebra - 4 
 

Business I - 1 Business I - 2 Business I - 3 
  

 UWRT-150 (Miscin  MATH-101 (Tabak) MATH-101 (Tabak)  MGMT-101(Barbic) MGMT-101(Barbic) MGMT-101(Barbic)   

Room 45 
E.)NMD/WMC 

Room 45 
Room 45 

Room 45 Room 45 
Room 45 

Room 45 Room 45 Room 45 
Room 45 Room 45 

 Operations Mgmt - 2 Client Programming Operations Mgmt - 3       

Lab 46 DECS-310 (Soric) 

Lab 46 

ISTE-340 (Marasovic) 

Lab 46 

DECS-310 (Soric) 

Lab 46 
 

Lab 46 
 

Lab 46 
 

Lab 46 
 
Lab 46 

 
Lab 46 

 
Lab 46 

    RIT 365 - 3   Intermediate French I Beginning French I   

    YOPS-10   MLFR - 301 (Kovacevic) PL MLFR - 201 (Kovacevic) PL   

VC Room 5 VC Room 5 
Second Year Seminar 

ISTE-99 - NMD 
(Kuzina) Room 5 

VC Room 5 
(Turkovic)VC Room 

5 
VC Room 

5 

VC Room 
VC Room 5 VC Room 5 

VC Room 5 VC Room 5 

 

8:00 8:30 9:00 9:30 10:00 10:30 11:00 11:30 12:00 12:30 1:00 1:30 2:00 2:30 3:00 3:30 4:00 4:30 5:00 5:30 6:00 6:30 7:00 7:30 8:00 8:30 9:00 9:30 

 
 
 

 
 
 

 
 
 

 
 
 

 
 
 

 
 
 

 
 
 

 

W 

E 

D 

 Beginning German I -1  Beginning German I - 2 Intermediate German I- 1      
 

MLGR- 201 (Bozinovic) MLGR-201 (Bozinovic) MLGR - 301 (Bozinovic)  

online OS online OS online OS 
online online  online 

 

online 
 

online 
 

 Beginning Spanish I -1  Beginning Spanish I -2 Intermediate Spanish I- 1    

MLSP - 201 (Peric) MLSP - 201 (Peric) MLSP - 301 (Peric) 

online OS online OS online OS 

Literature and Cultural Studies Beginning Italian I - 1    

ENGL-210 (Friganovic Sain) MLIT- 201 (Friganovic Sain) online OS 

online OS HYBRID HYBRID 

 

 
Lab 3 

App Develop Practices 

ISTE-422 (Marasovic) 

Lab 3 

Software Dvlpmt and Problem Solv I 

GCIS-123 (Mutka) 

Lab 3 

Designing User Exp 

ISTE-260 (Radovan) 

Lab 3 

 

 
Lab 3 

 
 
 
Lab 3 

Cost Accounting 

ACCT-430 (Vejzagic) 

Lab 3 

Mobile App Development 

ISTE-454 (Ozetski) 

Lab 3 

 
 
 
Lab 3 

 
 
 

Lab 3 
 

Princ of Microeconomics - 1 Princ of Microeconomics - 2 
  

Advertising and Promo Mgm Strategic Management-1 
     

 ECON-101 (Samardzija) ECON-101 (Samardzija)   MKTG-370 (Carev) MGMT-560 (Markovic)      

Room 1 
Room 1 Room 1 

Room 1 Room 1 
Room 1 Room 1 

Room 1 Room 1 Room 1 Room 1 Room 1 
  Critical Rdng and Writing- 5 Writing Seminar - 1 Critical Rdng and Writing- 6  Business Ethics - 1      

  UWRT-100 (Miscin E.) UWRT-150 (Miscin UWRT-100 (Miscin E.)  MGMT-340 (Marszalek)      

Room 6 Room 6 
Room 6 E.)NMD/WMC 

Room 6 

Room 6 
Room 6 

Room 6 
Room 6 Room 6 Room 6 Room 6 Room 6 

Literature and Cultural Studies Beginning Italian I - 1 College Algebra - 1 College Algebra - 2        

ENGL-210 (Friganovic Sain) MLIT- 201 (Friganovic Sain) online OS MATH-101 (Soric) MATH-101 (Soric)        

online OS HYBRID HYBRID Room 7 Room 7 
Room 7 Room 7 Room 7 Room 7 Room 7 Room 7 Room 7 

 NMD Digital Survey I - 1  NMD Digital Survey I - 2  NMD Motion Graphics - 1   

 NMDE-111 (Klemencic) LAB  NMDE-111 (Klemencic) LAB  NMDE-305 (Svaner) LAB   

Lab 9 
Lab 9 

Lab 9 
Lab 9 

Lab 9 
Lab 9 Lab 9 

Lab 9 
 Financ Accounting- 1 Financ Accounting- 2 Scientific Inq in Environ Sci -1         

 ACCT-110 (Schmidt) ACCT-110 (Schmidt) ENVS-151 (Puskaric)         

Room 10 
Room 10 Room 10 Room 10 

Room 10 Room 10 Room 10 Room 10 Room 10 Room 10 Room 10 Room 10 
 

NMD Interactive 4 Contemporary Databases NMD Interact Dsgn and Alg prob Solv I- 1 NMD Interact Dsgn and Alg prob Solv I- 2 NMD 3D - 2 
  

 NMDE-404 (Dolic) LEC ISTE-438 (Mihaljevic) IGME-101 (Poljicak) IGME-101 (Poljicak) NMDE-202 (Miscevic) LAB   

Lab 12 
Lab 12 Lab 12 Lab 12 Lab 12 Lab 12 

Lab 12 Lab 12 

 Drawing I - 1  Drawing I - 2      

 FDTN-111 (Hudspeth)  FDTN-111 (Hudspeth)      

Room 35 
Room 35 

Room 35 
Room 35 

Room 35 Room 35 Room 35 Room 35 Room 35 
 

Principles of Marketing - 1 
  

Principles of Marketing - 2 Global Bus Environ - 1 Global Bus Environ - 2 Strategic Management-2 Strategic Management-3 
  

 

 
Room 36 

MKTG-230 (Anticic) 

Room 36 
 
Room 36 

Consumer Behavior 

MKTG-350 (Anticic) 

Room 36 

MKTG-230 (Anticic) 

Room 36 

INTB-225 (Vejzagic) 

Room 36 

INTB-225 (Vejzagic) 

Room 36 

MGMT-560 (Markovic) 

Room 36 

MGMT-560 (Markovic) 

Room 36 
 

Room 36 
 

Room 36 

 Discrete Math   Organizational Effect Skills - 1  Intro to Psychology - 2  Intro to Psychology - 3     

 MATH-131 (Tabak)   MGMT-320 (Vidovic)  PSYC-101 (Havelka Mestrovic)  PSYC-101 (Havelka Mestrovic)     

Room 45 
Room 45 

Room 45 Room 45 
Room 45 

Room 45 
Room 45 

Room 45 
Room 45 

Room 45 Room 45 Room 45 Room 45 

   

Operations Mgmt - 1 
  

Found of Wear and Ubi Intro to Statistics I - 1 
  

 Intermediate Investments Financial Management II DECS-310 (Soric)   Computing STAT-145 (Tafro)   

Lab 46 FINC-362 (Condic Jurkic) FINC-352 (Condic Jurkic) Lab 46 Lab 46 Lab 46 ISTE-358 (Martincic) Lab 46 Lab 46 Lab 46 

 Lab 46 Lab 46    Lab 46    

 
 
 

VC Room 5 

 
 
 

VC Room 5 

 
 
 

VC Room 5 

Careers in Business - 

2 
SCBI-35(Fable) VC 

 
 
 
VC Room 

Public Speaking 

COMM-201 (Patekar 

VC Room 5 

RIT 365 - 4 

YOPS-10 

(Obadic)VC Room 5 

Public Speaking - 2 

COMM-201 (Poropat Darrer) 

VC Room 5 

Public Speaking - 3 

COMM-201 (Poropat Darrer) 

VC Room 5 

 
 
 
VC Room 

 
 
 

VC Room 5 

 
 
 

VC Room 5 

 
 
 

VC Room 5 
   Room 5          



 

 

 
 
 
 
 
 
 
  

   

 

 

 

  
    

  

 

 

 

 

 

    

 

 
 

 
   

 

 

 

 

 
 

 
 

 

 

 

  

 

 

 

 
  

 

  

 
   

    
   

 

 
 

 

 

 

 
 

 

 

 

 

 

  

  
  

 
 

 

 

 

 
  

 

  
 

 
 

 

 

 

  
 

  

 

 
   

  

 

 

 
 

 

 
   

  

 

 
 

  

    

 
 

 

 

 

 

  

 

 

 

 

 

 

 
 

  

 

  
 

 

 

  

 

   

 

 

 

   

 

  
  

 
 

 
  

   

 

  

 

   

  
    

 

 

 

 

 

 

 

 

 

   

 

 
 

 

 
   

 
  

 
  

         

              

 

    
   

     

 
    

 

 
 

   

 

 

      

 

  

 

 
     

 

 

 
 

 

 
 

    

 

 
     

              

  

 

 

 

 

 

        

        

  
 

 

 

 

    

 

 

 
        



 

 

2. SPRING SEMESTER SCHEDULE 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 



 

3. LIST OF COURSES WITH ASSIGNED CREDITS (class and credit hours) and 

ECTS POINTS PER SEMESTER/YEAR LEVEL* 

 
YEAR  1 

FALL  1 

Course no. Name 
Class 
Hours 

Lab 
hours 

Credit 
Hours 

ECTS Instructor 

MGMT - 101 
Business 1:Introduction to 
Business Communication, 
Planning & Analysis 

3 0 3 5 
Tajana Barbić, 
Scott Coleman 

ACCT - 110 Financial Accounting 3 0 3 6 Peter Schmidt 

ECON - 101 
Principles of 
Microeconomics 

3 0 3 5 
Jasminka 

Samardžija 

UWRT - 100 Critical Reading & Writing 3 0 3 5 
Jakob Patekar, Evelina 

Miščin, Sara Miščin 

MATH - 101 College Algebra 3 0 3 5 
Kristijan Tabak, 
Kristina Šorić 

       

SPRING 1 

Course no. Name 
Class 
Hours 

Lab 
hours 

Credit 
Hours 

ECTS Instructor 

MGMT - 102 
Business 2: Business Planning 
and Professional 
Development 

1.5 0 1 2 
Nina Antičić, Scott 

Coleman 

ACCT - 210 Management Accounting 3 0 3 6 Peter Schmidt 

ECON - 201 Principles of Macroeconomics 3 0 3 5 
Jasminka 

Samardžija 

ENVS -140 Introduction to Ecology 3 0 3 5 Anamaria Štambuk 

UWRT - 150 Writing Seminar 3 0 3 5 

Evelina Miščin, Jakob 
Patekar, Jasenka 
Čengić, Rebecca 

Charry  

MATH - 161 Applied Calculus 4 0 4 5 Kristina Šorić 

 

 

  



 

YEAR  2 

PATTERN 1 

FALL  2 

Course no. Name 
Class 
Hours 

Lab 
hours 

Credit 
Hours 

ECTS Instructor 

MKTG - 230 Principles of Marketing 3 0 3 6 Nina Antičić 

FINC - 220 Financial Management 3 0 3 6 Iva Čondić-Jurkić 

INTB - 225 Global Business Environment 3 0 3 5 
Scott Coleman, Keith 

Rand 

STAT - 145 Introduction to Statistics I 3 0 3 5 
Kristijan Tabak, Azra 

Tafro 

MLFR - 201 Beginning French I 4 0 4 5 Tea Kovačević 

MLGR - 201 Beginning German I 4 0 4 5 
Nikolina 

Božinović 

MLIT - 201 Beginning Italian I 4 0 4 5 
Zrinka Friganović 

Sain 

MLSP - 201 Beginning Spanish I 4 0 4 5 Barbara Perić 

        

PATTERN 2 

FALL  2 

Course no. Name 
Class 
Hours 

Lab 
hours 

Credit 
Hours 

ECTS Instructor 

MKTG - 230 Principles of Marketing 3 0 3 6 Nina Antičić 

MGIS - 130 
Information Systems and 
Technology 

3 0 3 5 Daniel Bara 

INTB - 225 Global Business Environment 3 0 3 5 
Scott Coleman, Keith 

Rand 

STAT - 145 Introduction to Statistics I 4 0 3 5 
Kristijan Tabak, 

Azra Tafro 

MLFR - 201 Beginning French I 4 0 4 5 Tea Kovačević 

MLGR - 201 Beginning German I 4 0 4 5 
Nikolina 

Božinović 

MLIT - 201 Beginning Italian I 4 0 4 5 
Zrinka Friganović 

Sain 

MLSP - 201 Beginning Spanish I 4 0 4 5 Barbara Perić 

        

PATTERN 1 

SPRING 2 

Course no. Name 
Class 
Hours 

Lab 
hours 

Credit 
Hours 

ECTS Instructor 

MGIS - 130 
Information Systems and 
Technology 

3 0 3 5 Daniel Bara 

MGMT - 215 Organizational Behavior 3 0 3 6 
Maja Vidović Nina 

Antičić 

STAT - 146 Intro to Statistics II 4 0 4 5 Kristijan Tabak 

ANTH-350 Global Economy and Grassroots 3 0 3 5 Vanda Bazdan 

MLFR - 202 Beginning French II 4 0 4 5 Tea Kovačević 

MLGR - 202 Beginning German II 4 0 4 5 Nikolina Božinović 

MLIT - 202 Beginning Italian II 4 0 4 5 
Zrinka Friganović 

Sain 

MLSP - 202 Beginning Spanish II 4 0 4 5 Barbara Perić 

INTB - 488 GBM Co-op 1 0 40 0 12 Irena Guszak 

        

PATTERN 2 

SPRING  2 

Course no. Name 
Class 
Hours 

Lab 
hours 

Credit 
Hours 

ECTS Instructor 

FINC - 220 Financial Management 3 0 3 6 Iva Čondić-Jurkić 

MGMT - 215 Organizational Behavior 3 0 3 6 
Maja Vidović Nina 

Antičić 

STAT - 146 Intro to Statistics II 4 0 4 5 Kristijan Tabak 

ANTH-350 Global Economy and Grassroots 3 0 3 5 Vanda Bazdan 

MLFR - 202 Beginning French II 4 0 4 5 Tea Kovačević 

MLGR - 202 Beginning German II 4 0 4 5 Nikolina Božinović 

MLIT - 202 Beginning Italian II 4 0 4 5 
Zrinka Friganović 

Sain 

MLSP - 202 Beginning Spanish II 4 0 4 5 Barbara Perić 

INTB - 488 GBM Co-op 1 0 40 0 12 Irena Guszak 

 

 



 

YEAR  3 

FALL  3 

Course no. Name 
Class 
Hours 

Lab 
hours 

Credit 
Hours 

ECTS Instructor 

MGMT - 340 
Business Ethics and Corporate 
Social Responsibility 

3 0 3 6 
Milena Kužnin, 
Vali Marszalek 

DESC - 310 Operations Management 3 0 3 6 Kristina Šorić 

COMM-201 Public Speaking 3 0 3 5 
Jakob Patekar, Jagoda 

Poropat Darrer 

PSYC - 101 Introduction to Psychology 3 0 3 5 
Maja Tadić, Anja 

Wertag 

MLFR - 301 Intermediate French I 3 0 3 4 Tea Kovačević 

MLGR - 301 Intermediate German I 3 0 3 4 
Nikolina 

Božinović 

MLIT - 301 Intermediate Italian I 3 0 3 4 
Zrinka Friganović 

Sain 

MLSP - 301 Intermediate Spanish I 3 0 3 4 Barbara Perić 

        

SPRING 3 

Course no. Name 
Class 
Hours 

Lab 
hours 

Credit 
Hours 

ECTS Instructor 

DECS-350 Project Management 3 0 3 6 Daniel Bara 

INTB - 315 Exporting and Global Sourcing 3 0 3 6 Gjana Bekić 

BANA-255 
Data Literacy, Analytics, and 
Decision Making 

3 0 3 5 Kristijan Tabak 

COMM-253 Communication 3 0 3 5 Jagoda Poropat Darrer 

PSYC-225 Social Psychology 3 0 3 5 Iva Takšić 

ENGL - 312 American Literature 3 0 3 5 Evelina Miščin 

MLFR - 302 Intermediate French II 3 0 3 4 Tea Kovačević 

MLGR - 302 Intermediate German II 3 0 3 4 
Nikolina 

Božinović 

MLIT - 302 Intermediate Italian II 3 0 3 4 
Zrinka Friganović 

Sain 

MLSP - 302 Intermediate Spanish II 3 0 3 4 Barbara Perić 

INTB - 488 IB Co-op 2 0 40 0 12 Irena Guszak 

MGMT-489 
Special Topics: Doing Business 
in EU and Croatia 

3 0 0 6 

Iva Čondić-Jurkić, Nina 
Antičić, Jasminka 

Samardžija, Kristina 
Šorić, Maja Vidović 

 

 

 

  



 

YEAR  4 

FALL  4 

Course no. Name 
Class 
Hours 

Lab 
hours 

Credit 
Hours 

ECTS Instructor 

MGMT - 560 Strategic Management 3 0 3 6 Milivoj Marković 

ENVS - 151 
Scientific Inquiries in 

Environmental Science 
2 2 4 5 Staša Puškarić 

PSYC-223 Cognitive Psychology 3 0 3 5 
Ana Havelka 

Meštrović 

MGMT-489 
Generative AI in 
Organizations 

3 0 3 6 Jasminka Samardžija 

ANTH - 328 Heritage and Tourism 3 0 3 5 Francis Brassard 

ACCT - 430 Cost Accounting 3 0 3 6 Vanja Vejzagić 

ANTH - 210 Culture and Globalization 3 0 3 5 Vanda Bazdan 

MKTG - 350 Consumer Behavior 3 0 3 6 Nina Antičić 

MKTG - 370 
Advertising and Promotion 

Management 
3 0 3 6 Danijel Carev 

FINC - 352 Financial Management II 3 0 3 6 Iva Čondić-Jurkić 

FINC - 362 Intermediate Investments 3 0 3 6 Iva Čondić-Jurkić 

MGMT-320 Managerial Skills 3 0 3 6 Maja Vidović 

HRDE - 380 
Human Resources 

Management 
3 0 3 6 Maja Vidović 

       

SPRING 4 

Course no. Name 
Class 
Hours 

Lab 
hours 

Credit 
Hours 

ECTS Instructor 

INTB - 550 Competing Globally 3 0 3 6 Milivoj Marković 

ENGL - 210 
Literature and Cultural 

Studies 
3 0 3 5 Zrinka Friganović Sain 

COMM - 201 Public Speaking 3 0 3 5 Jasenka Čengić 

PSYC-221 Psychological Disorders 3 0 3 5 
Zrinka Pukljak, Melita 

Rukavina 

PHIL - 311 East Asian Philosophy 3 0 3 5 Francis Brassard 

SOCI - 230 Sociology of Work 3 0 3 5 Vanda Bazdan 

FINC - 489 
Seminar in Finance 

("Money and Bitcoin") 
3 0 3 6 Peter Schmidt 

ACCT - 360 
Intermediate Financial 

Accounting 
3 0 3 6 Vanja Vejzagić 

ACCT - 420 
Personal and Small Business 

Taxation 
3 0 3 6 Peter Schmidt 

MKTG - 320 Digital Marketing 3 0 3 6 Angela Krčelić 

MKTG - 360 Professional Selling 3 0 3 6 Nina Antičić 

FINC - 430 
Advanced Corporate 
Financial Planning 

3 0 3 6 Iva Čondić-Jurkić 

FINC - 420 International Finance 3 0 3 6 Iva Čondić-Jurkić 

MGMT - 310 
Leading Cross-Cultural 

and Virtual Teams 
3 0 3 6 Milena Kužnin 

MGMT - 330 
Design Thinking and Concept 

Development 
3 0 3 6 Velebit Mirić 

 

Year 4: Classes as per the IB Program Outline – Academic Year 2022/2023 

* Throughout the course of their studies at RIT Croatia, students will participate in a number of activities, 
seminars, and workshops (RIT 365, Careers in Business, Second Year Seminar ... ) that will prepare them for all 
aspects of their college journey at RIT Croatia and contribute to their overall career development. 



 
 

                          

 
 
 

 
 

YEAR 1 – COURSE 
DESCRIPTIONS 

  



 
 

 

General Information 

Course title: Business I 

Course leader: Milena Kužnin 

Study programme: Global Business Management 

Course status: Obligatory 

Year: First 

ECTS points: 5 

Teaching hours (L+S+E): 45 (3+0+0) 

Course Description 
 

This is the first of a two-course sequence, 4 credit year long experience, comprising the freshman-

integrated experience. In Business 1, students will be introduced to the key functional areas of 

business, discuss current factors, events, and trends that impact business, build professional, 

personal leadership, communication, and teamwork skills, and evaluate business decisions, and 

the business plan process. By understanding the key functions of business and analyzing 

business decisions in Business 1, students will be able to then develop their own business ideas 

in Business 2. 

Course objectives: 

 

● Identify and apply creative methods for idea generation 

● Evaluate business opportunities 

● Understand the role of key business functions 

● Understand how a business is managed 

● Understand and master business communication process 

● Experience business decisions implications 

● Present and explain business ideas 

Conditions for enrolment in the course: 

None/prerequisite 



 
 

 

Expected learning outcomes of the course: 

A student will be able to: 

CLO1: Conduct research through the use of relevant databases   

CLO2: Explain key business functions 

CLO3: Describe the impact of social, economic, global, and technology trends and news on 

business decisions 

CLO4: Create a business product idea and business pitch 

CLO5: Use business communication and networking skills 

Course content: 

● The Framework for Business the Business Environment  

● Business Ethics and Social Responsibility 

● Evaluation of Business Opportunities 

● Small Business and Entrepreneurship 

● Business Formation: How to Start a Business? 

● Key business functions  

● Business Idea 

● Planning in Business 

● Business Decisions 

● Elements of Business plan 

● Management in Business  

● Business Communication  

 

Teaching delivery methods: 

• Lectures 

• Seminars 

• Workshops 

• Exercises 

• Project work 

• Business cases 

• Multimedia 

Student obligations: 

• Attending classes 

• Submitting projects and assignments 

• Participate in discussions 



 
 

 

Monitoring student work: 

Activity    ECTS 

Exam 1  1.25 

Exam 2  1.25 

Quizzes  0.50 

Business Idea Proposal Pres. 0.25 

Business Idea Development Report 1.00 

Business Idea Elevator Pitch  0.75 

Total     5  
 

Teaching time has been incorporated in time for assignments.  

Assessment and evaluation of student work  

Components of evaluation: 

Component Points/% 

Exam 1 25 

Exam 2  25 

Quizzes 10 

Business Idea Proposal Presentation 5 

Business Idea Development Report 20 

Business Idea Elevator Pitch 15 

Total: 100 

Required reading: 

● Snow, M., Williams, K., (2018) BUSN – Introduction to Business, International 11th 

edition. Nelson Education Ltd. 

 

 

 



 
 

 

Additional reading: 

As discussion of current events will also make up a significant component of the course, 

students are strongly encouraged to follow current events in the business world. 

Suggested news sources include:  

● Financial Times 
● The Economist 
● TechCrunch 
● VentureBeat 

 

Methods for quality monitoring that ensure the acquisition of knowledge, 
skills and competencies: 

• Student survey 

• Observation of lectures 

• Assessment of the achievement of learning outcomes 

 



 
 

 

General Information 

Course title: ACCT.110 Financial Accounting 

Course leader: Peter Schmidt 

Study programme: Global Business Management  

Course status: Obligatory 

Year: First 

ECTS points: 6 

Teaching hours (L+S+E): 45 (3+0+0) 

Course Description 

Course objectives: 

• To introduce students to the basic concepts and terminology in the field of accounting 
• To understand the role of accounting and its impact and influence in business 
• To prepare students for other courses in accounting, taxation and finance 

 

Conditions for enrolment in the course: 

None 

Expected learning outcomes of the course: 

A student will be able to: 

CLO1: Apply the bookkeeping rules of an accrual accounting system to a wide set of basic 

business transactions 

CLO2: Apply the accounting process to make a set of financial statements 

CLO3: Analyze financial ratios constructed from financial statement data 

Course content: 

- Introducing accounting concepts 

- Recording business transactions 

- Income measurement and period adjusting 



 
 

 

- Closing accounts and books 

- Preparing financial reports 

- Reporting cycle 

- Merchandising 

- Cash 

- Securities 

- Receivables 

- Inventory 

- Property, Plant, and Equipment 

- Current liabilities 

- Long-term liabilities 

- Shareholders’ Equity 

- Cash flow statement 

- Using accounting information 

- International transactions 

- Ratios 

- Ethics in accounting 

Teaching delivery methods: 

• Lectures (flipped classroom format: recorded lectures) 
• In-class exercises 
• In-class discussions 
• Accounting project work 

Student obligations: 

• Attending classes 

• Submitting projects and assignments 

• Participate in class discussions 

Monitoring student work: 

Activity   ECTS 

Quizzes  1.3 

Mid-term 1 1.3 

Mid-term 2 1.3 

Accounting project 0.8 

Final exam 1.3 

Total    6 
 



 
 

 

Teaching time is worth 1.5 ECTS points and it has been incorporated in time for assignments.  

Assessment and evaluation of student work  

Components of evaluation: 

Component Points/% 

Quizzes 22 

Mid-term 1 22 

Mid-term 2 22 

Accounting project 12 

Final exam 22 

Total: 100 

 

Required reading: 

• Larry M. Walther (2023). Principles of accounting. Independently published. 

https://www.principlesofaccounting.com/ 

Additional reading: 

• Additional handouts and readings will be made available to students throughout the 

semester by the instructor. These will be selected articles from business journals and case 

studies. 

Methods for quality monitoring that ensure the acquisition of knowledge, 
skills and competencies: 

• Student survey 

• Observation of lectures 

• Assessment of the achievement of learning outcomes 

 



 
 

 

General Information 

Course title: ECON.101 Principles of Microeconomics 

Course leader: Doc.dr.sc. Jasminka Samardžija 

Study programme: Global Business Management 

Course status: Obligatory 

Year: First 

ECTS points: 5 

Teaching hours (L+S+E): 45 (3+0+0) 

Course Description 

Course objectives: 

● This course provides an introduction to microeconomics with an emphasis on supply and 

demand, the consumer, the producer, economic equilibrium, efficiency and equity, market 

failures, and government intervention in markets. In this context, the course has three 

broad objectives.  

● 1) It is designed to help students to understand basic economic concepts and problems 

related to the behavior and interaction of individuals. It examines how individuals make 

decisions, markets allocate resources through the price mechanism, and problems 

relating to imperfect competition, externalities (like pollution), common resources, 

imperfect information, and poverty and inequality. 

● 2) It is designed to give students a feel for the methods which economists use to 

understand individual behavior and interactions. It introduces students to a variety of 

models, including optimizing models of consumer and firm behavior, partial and simple 

general equilibrium models, and models of perfect competition.  

● (3) Finally, it attempts to help students to develop an ability to apply the methods and 

models in seeking solutions to the economic problems confronting society. 

 

 

Conditions for enrolment in the course: 

None/prerequisite 



 
 

 

Expected learning outcomes of the course: 

A student will be able to: 

CLO1: Apply economic principles to market analysis 

CLO2: Analyze market equilibrium and elasticity 

CLO3: Evaluate government policies and market outcomes in perfectly competitive markets  

Course content: 

● Basic concepts of economics 

● Market supply & Market demand 

● Gains from Trade & Economic Coordination 

● Elasticity of Demand & Elasticity of Supply 

● Efficiency and Equity 

● Benefit, Cost and Surplus 

● Externalities  

● Government actions in markets: rent ceiling & minimum wage 

● Government actions in markets: taxes production quotas and subsidies 

● Utility and Demand 

● Utility maximizing choices and paradox of value 

● Possibilities, Preferences and Choices 

● Predicting consumer choices 

● Organizing Production  

● Output and Cost: total, marginal & average cost and product 

● Long run costs 

● Perfect competition: output price and profit in the short run 

● Perfect competition: output price and profit in the long run 

Teaching delivery methods: 

• Lectures 

• Problem solving in small teams 

• Group discussion 

• Exercises 

• Project work 

• Personal research 

• Class presentation 

Student obligations: 

• Attending classes 

• Submitting projects and assignments 

• Participate in discussions 



 
 

 

Monitoring student work: 

Activity   ECTS 

Assignment 1 (HW1) 0.25 

Assignment 2 (HW2) 0.25 

Assignment 3 (Midterm 1) 1 

Assignment 4 (HW3) 0.25 

Assignment 5 (Midterm 2) 1 

Assignment 6 (HW4)  0.25 

Assignment 7 (Final project) 0.5 

Assignment 8 (Final exam) 1.5  

Total    5 
 

Assessment and evaluation of student work  

Components of evaluation: 

Component Points/% 

Assignment 1  
(HW1) 

 
5 

Assignment 2  
(HW2) 

 
5 

Assignment 3  
(Midterm 1) 

 
20 

Assignment 4  
(HW3) 

 
5 

Assignment 5  
(Midterm 2) 

 
20 

Assignment 6  
(HW4) 

 
5 

Assignment 7 
(Final project) 

 
10 

Assignment 8  
(Final exam) 

30 

Total: 100 



 
 

 

Required reading: 

• Parkin, M. (2016). Microeconomics, 12th edition. Pearson Education Limited. 

 

Additional reading: 

•  Acemoglu, D., Laibson, D. & List, J. (2018).  Microeconomics, 2nd Edition. Pearson Education 

Limited: 2018. 

Methods for quality monitoring that ensure the acquisition of knowledge, 
skills and competencies: 

• Student survey 

• Observation of lectures 

• Assessment of the achievement of learning outcomes 

 



 
 

 

General Information 

Course title: Critical Reading and Writing 

Course leader: Jakob Patekar 

Study programme: GBM, WMC; HTM, NMD 

Course status: Obligatory 

Year: First 

ECTS points: 5 

Teaching hours (L+S+E): 45 (3+0+0) 

Course Description 

Course objectives: 

• Improve critical reading and writing skills 

• Think critically and articulate, support, defend, and refute an argument 

• Gain insight into the writing process 

• Develop literary practices 

• Emphasize the principles of intellectual property and academic honesty 

• Engage in peer review 

Conditions for enrolment in the course: 

Introduction to Academic English – passed or tested out 

Expected learning outcomes of the course: 

A student will be able to: 

CLO1: Critically analyze a variety of texts. 

CLO2: Evaluate peer work. 

CLO3: Use APA style in citing and referencing. 

CLO4: Compose texts in standard English using appropriate style and rhetorical strategy. 



 
 

 

Course content: 

● Analyzing and constructing arguments 

● Cognitive bias and fake news 

● Punctuation 

● Paragraphs 

● Word choice and style 

● Persuasive writing 

● Working with sources 

● Giving feedback 

Teaching delivery methods: 

• Lectures 

• Exercises 

• Independent work 

• Multimedia 

• Peer review 

Student obligations: 

• Attending classes 

• Submitting projects and assignments 

• Participating in discussions 

Monitoring student work: 

Activity   ECTS 

Fallacies & Cognitive Biases Quiz 0.5 

Language Quiz 1 

Critical Analysis 1 0.5  

Critical Analysis 2 0.5  

Critical Analysis 3 0.5 

Peer Review 1  0.25 

Persuasive Essay Draft  0.75 

Persuasive Essay Peer Review  0.25 

Persuasive Essay Final 0.75 

 



 
 

 

 

Total    5  
 

Teaching time is worth 1.5 ECTS points and has been incorporated in time for assignments.  

Assessment and evaluation of student work  

 

 

Components of evaluation: 

Component Points/% 

Fallacies & Cognitive 
Biases Quiz 

10 

Language Quiz 20 

Critical Analysis 1 10 

Critical Analysis 2 10 

Critical Analysis 3 10 

Peer Review 1 5 

Persuasive Essay Draft 15 

Persuasive Essay Peer 
Review 

5 

Persuasive Essay Final 15 

Total: 100 

Required reading: 

• Hacker, D., & Sommers, N. (2015). A writer’s reference (8th ed.). Boston, MA: Bedford/St. 

Martin’s. 

• Lunsford, A. A. (2010). The St. Martin’s handbook. Boston, MA: Bedford/St. Martin’s. 

 

Additional reading: 

  

• Anker, S. (2010). Real writing with readings. Boston, MA: Bedford/St. Martin’s.  

•  

• Scarry, S., & Scarry, J. (2011). The writer’s workplace with readings. Building college writing 

skills. Boston, MA: Wadsworth.  



 
 

 

• VanderMey, R., Meyer, V., Van Rys, J., & Sebranek, P. (2012). The college writer: A guide to 

thinking, writing, and researching. Boston, MA: Wadsworth.  

 

Other recommended resources: http://www.grammarly.com/; 

https://owl.english.purdue.edu/owl/ 

 

Methods for quality monitoring that ensure the acquisition of knowledge, 
skills and competencies: 

• Student survey 

• Observation of lectures 

• Assessment of the achievement of learning outcomes 

 



 
 

 

General Information 

Course title: College Algebra, COS-MATH-101 

Course leader: Kristijan Tabak 

Study programme: GBM, HTM 

Course status: Obligatory 

Year: First 

ECTS points: 5 

Teaching hours (L+S+E): 45 (3+0+0) 

Course Description 

Course objectives: 

• Apply basic definitions, concepts, rules, vocabulary, and mathematical notation of algebra 
and coordinate geometry  

• Gain the necessary manipulative skills required for solving problems in algebra 

and coordinate geometry. 

• Acquire a background in mathematics necessary to a study of university mathematics. 

Conditions for enrolment in the course: 

None/prerequisite 

Expected learning outcomes of the course: 

A student will be able to: 

CLO1: combine algebraic identities to construct the solutions of algebraic      equations, 

CLO2: generate graph representations of exponential and logarithmic functions, 

CLO3: develop procedures to solve mathematical problems from the business domain, 

CLO4: connect concepts in algebra with practical problems in management. 

Course content: 

• Exponents, radicals, and their properties 



 
 

 

• Equations and inequalities 

• Systems of equations in two and three variables 

• Functions, their notation and graphs 

• Logarithms and Exponentials 

• Solving exponential and logarithmic equations 

• Applications 

 

Teaching delivery methods: 

• Lectures 

• Workshops 

• Exercises 

• Remote learning 

• Independent work 

• Multimedia 

• Mentoring 

Student obligations: 

• Attending classes 

• Participate in discussions 

Monitoring student work: 

Activity   ECTS 

Assignment 1 1.25 

Assignment 2 1.25 

Assignment 3 1.5  

In Class Quiz                          1  

Total    5  
 

Teaching time has been incorporated in time for assignments.  

Assessment and evaluation of student work  

Components of evaluation: 

Component Points/% 



 
 

 

Assignment 1 25 

Assignment 2 25 

Assignment 3 30 

In class Quiz 20 

Total: 100 

Required reading: 

• Blitzer, Algebra and Coordinate Geometry, Prentice Hall, Upper Saddle River, NJ 

• Larson and Hostetler, Algebra and Trigonometry, Brooks/Cole, Pacific Grove, CA. 

 

Additional reading: 

• None 

Methods for quality monitoring that ensure the acquisition of knowledge, 
skills and competencies: 

• Student survey 

• Observation of lectures 

• Assessment of the achievement of learning outcomes 

 



 
 

 

General Information 

Course title: Business II 

Course leader: Nina Antičić 

Course instructor: Nina Antičić / Scott Coleman 

Study programme: Global Business Management  

Course status: Obligatory 

Year: First 

ECTS points: 2 

Teaching hours (L+S+E): 22.5 (1.5+0+0) 

Course Description 
 

This course, the second course in the First-year Business Sequence, applies technology tools to 

create well defined and complete business plans. Students will develop websites and other 

marketing and process tools to take their business concept outlined in Business 1 to a final 

business plan for review with an outside board. 

Course objectives: 

● Understanding and managing entrepreneurial motivation. 

● Recognizing business opportunities and analyzing them. 

● Developing successful business ideas and plans for their implementation 

Conditions for enrolment in the course: 

● MGMT-101 Business 1: Ideas and Business Planning 

Expected learning outcomes of the course: 

A student will be able to: 

CLO1:       Justify a decision to become an entrepreneur. 

CLO2:       Assess various business opportunities and ideas. 

CLO3:       Generate an effective business model and plan. 

 



 
 

 

Course content: 

● Introduction to Entrepreneurship 

● Recognizing Opportunities and Generating Ideas 

● Feasibility Analysis 

● Developing an Effective Business Model 

● Industry and Competitor Analysis 

● Writing a Business Plan 

Teaching delivery methods: 

● Lectures 

● Seminars 

● Workshops 

● Exercises 

● Project work 

● Business cases 

● Multimedia 

Student obligations: 

● Attending classes 

● Submitting projects, assignments and exams 

● Participating in discussions 

Monitoring student work: 

Activity   ECTS 

Group Project 1 0.2 

Group Project 2 0.2 

Midterm Exam 0.6 

Business Plan  0.5 

Class activities/particip. 0.5 

Total    2 
 

Teaching time has been incorporated in time for assignments.  

Assessment and evaluation of student work  

Components of evaluation: 

Component Points% 

Group Projects 2 x 10 



 
 

 

Midterm Exam 30 

Business Plan 25 

Class activities / Partic. 25 

Total: 100 

Required reading: 

 

● Barringer, B. R., & Ireland, R. D. (2019). Entrepreneurship: Successfully launching new 

ventures. 6th edition. Pearson. 

Additional reading: 

  
● Distributed in class 

Methods for quality monitoring that ensure the acquisition of knowledge, 
skills and competencies: 

• Student survey 

• Observation of lectures 

• Assessment of the achievement of learning outcomes 

 



 
 

 

General Information 

Course title: Management Accounting 

Course leader: Peter Schmidt 

Study programme: Global Business Management  

Course status: Obligatory 

Year: First 

ECTS points: 6 

Teaching hours (L+S+E): 45 (3+0+0) 

Course Description 

Course objectives: 

 

• To introduce students to the typical framework and constituent role(s) of organisational 

accounting/finance functions.  

• To understand how key accounting/finance information is obtained, presented, and utilised. 

• To select and implement a range of accounting/finance tools appropriate to different situations 

and contexts. 

• To present accounting/finance information and related analytical interpretation and discussion 

in an effective manner. 

• Appreciate notable behavioural, ethical, and social factors associated with the provision of 

accounting/finance information; and 

• Critically evaluate the effectiveness of ‘traditional’ accounting/finance approaches - and 

assess current research and possible future developments. 

Conditions for enrolment in the course: 

ACCT.110 – Financial Accounting 

Expected learning outcomes of the course: 

A student will be able to: 

CLO1: Describe the typical framework and constituent role(s) of organisational 

accounting/finance functions 



 
 

 

CLO2: Demonstrate how key accounting/finance information is obtained, presented, and utilised 

CLO3: Select a range of accounting/finance tools [such as performance ratios, costing systems, 

budgeting, project appraisal and working capital management] appropriate to different 

situations and contexts 

CLO4: Prepare basic management accounting analyses and reports 

CLO5: Apply cost behaviour analysis in forecasting financial results 

Course content: 

● History of/basic elements [ie costs] of management accounting   

● Costing/traditional absorption costing   

● Costing/marginal costing and CVP analysis  

● Activity based costing  

● Pricing & target costing 

● Budgets and budgetary control  

● Working capital management and sources of finance  

● Capital investment decisions  

● Performance measurement + rewards/traditional approaches  

● Strategic management accounting/benchmarking  

 

Teaching delivery methods: 

• Lectures 

• Seminars 

• Workshops 

• Exercises 

• Project work 

• Business cases 

Student obligations: 

• Attending classes 

• Submitting projects and assignments 

• Participate in discussions 

Monitoring student work: 

Activity   ECTS 

Quiz (8) 1.44 

Case study 0.96 



 
 

 

Exam 1 1.2  

Exam 2 1.2 

Final Exam 1.2 

…  

Total    6  
 

Teaching time has been incorporated in time for assignments.  

Assessment and evaluation of student work  

Components of evaluation: 

Component Points/% 

Quiz (8x3) 24 

Case Study 16 

Exam 1 20 

Exam 2 20 

Final Exam 20 

Total: 100 

Required reading: 

. 

• Atkinson, A., A., Kaplan, R., S., Matsumura, E., M., Young, S., M., (2010), Management 

Accounting: Information for Decision-Making and Strategy Execution, 6th Edition, Prentice Hall 

Press, Paramus, NJ 

• Mowen, Maryanne M., Hansen, Don R., Heitger, Dan L.. (2018). Managerial accounting: the 

cornerstone of business decision making (7th ed.). United States: Cengage Learning. 

 

Additional reading: 

  

• Walther, L., M., Skousen, C., J., (2010) Introduction to Managerial Accounting:  Managerial 

and Cost Accounting, bookboon.com 



 
 

 

Methods for quality monitoring that ensure the acquisition of knowledge, 
skills and competencies: 

• Student survey 

• Observation of lectures 

• Assessment of the achievement of learning outcomes 

 



 
 

 

General Information 

Course title: Principles of Macroeconomics 

Course leader: Doc.dr.sc. Jasminka Samardžija 

Study programme: Global Business Management 

Course status: Obligatory 

Year: First 

ECTS points: 5 

Teaching hours (L+S+E): 45 (3+0+0) 

Course Description 

Course objectives: 

 

• The goal of Principles of Macroeconomics is to provide students with a broad overview of the 

aggregate economy. One important goal of this course is to provide students with a good 

understanding of aggregate economic accounts and definitions, principally so that they can 

read and understand news and television reporting of the aggregate economy. 

• The course is designed to provide students with a unified framework that can be used to 

analyze key macroeconomic issues such as growth, inflation, expectations, deficits, 

recessions, productivity, interest rates, exchange rates, trade balance, monetary and fiscal 

policy 

• The course will feature a heavy emphasis on the role of economic policy: monetary and fiscal 

policies aimed at short run stabilization, policies concerning trade and international finance, 

and policies aimed at promoting long run growth.  

• The course will clearly highlight the tradeoffs involved in policymaking – e.g. short run 

stabilization vs. long run growth, efficiency vs. equity, etc.  

 

 

 

 

 

 



 
 

 

Conditions for enrolment in the course: 

Prerequisite/Principles of Microeconomics 

Expected learning outcomes of the course: 

A student will be able to: 

CLO1: Analyze key macroeconomic indicators and relationships  

CLO2: Evaluate the impact of monetary and fiscal policy on the macroeconomy 

CLO3: Critically assess economic problems and economic policy 

 

Course content: 

● Measuring GDP and economic growth     

● Monitoring jobs and inflation   

● Economic growth   

● Finance, saving and investment     

● Money, the price level, and inflation    

● The exchange rates   

● The exchange rate policy   

● Current account balance     

● The balance of payments    

● Aggregate supply  

● Aggregate demand   

● Fiscal policy 

● Monetary policy  

  

Teaching delivery methods: 

• Lectures 

• Problem solving in small teams 

• Group discussion 

• Exercises 

• Project work 

• Personal research 

• Class presentation 

Student obligations: 

• Attending classes 

• Submitting projects and assignments 



 
 

 

• Participate in discussions 

Monitoring student work: 

Activity   ECTS 

Assignment 1 (HW1) 0.25 

Assignment 2 (HW2) 0.25 

Assignment 3 (Midterm 1) 1 

Assignment 4 (HW3) 0.25 

Assignment 5 (Midterm 2) 1 

Assignment 6 (HW4)  0.25 

Assignment 7 (Final project) 0.5 

Assignment 8 (Final exam) 1.5  

Total    5 
 

Assessment and evaluation of student work  

Components of evaluation: 

Component Points/% 

Assignment 1  
(HW1) 

 
5 

Assignment 2  
(HW2) 

 
5 

Assignment 3  
(Midterm 1) 

 
20 

Assignment 4  
(HW3) 

 
5 

Assignment 5  
(Midterm 2) 

 
20 

Assignment 6  
(HW4)  

 
5 

Assignment 7  
(Final project) 

 
10 



 
 

 

Assignment 8  
(Final exam) 

30 

Total: 100 

Required reading: 

• Parkin, M. (2016). Macroeconomics, 12th edition. Pearson Education Limited. 

 

Additional reading: 

•  Acemoglu, D., Laibson, D. & List, J. (2018).  Macroeconomics, 2nd Edition. Pearson 

Education Limited: 2018. 

Methods for quality monitoring that ensure the acquisition of knowledge, 
skills and competencies: 

• Student survey 

• Observation of lectures 

• Assessment of the achievement of learning outcomes 

 



 
 

 

General Information 
Course title:   Introduction to Ecology 

Course leader: Anamaria Štambuk 

Study programme: GBM 

Course status: Obligatory 

Year: First 

ECTS points: 5 

Teaching hours (L+S+E): 45 (3+0+0) 

Course Description 
Case studies will be used to provide real life examples of the basic concepts introduced in the 

course.  We will use case studies throughout the sequence to provide a framework for applying 

the basic concepts. We will also use the case studies to demonstrate the interconnections 

between and among the concepts and the resulting complexities associated with environmental 

problems illustrated in the case studies. The case studies will also provide examples of 

successful, and sometimes unsuccessful, problem solving. 

 

Course objectives: 

• To explain and synthesize ecological concepts at the individual, population, 

community, and ecosystem level. 

• To learn about experimental design and local ecosystems. 

• To critically read scientific articles. 

Conditions for enrolment in the course: 

None 

Expected learning outcomes of the course: 

A student will be able to: 

LO1: Analyze environmental issues. 

LO2: Critically evaluate texts and other media on environmental issues. 

LO3: Formulate and defend claims and solutions using evidence gathered from primary 

literature. 



 
 

 

LO4: Examine how human actions impact the concept of sustainability and ways to minimize 

these impacts. 

Course content: 

This course is an introduction to population, community and ecosystem ecology, stressing the 

dynamic interrelationships of plant and animal communities of the Dalmatian Coast.  The course 

includes such ecological concepts as energy flow and trophic levels in natural communities, 

population and community dynamics, biogeography and ecosystem ecology.  Field trips to local 

ecosystems are included. 

Teaching delivery methods: 

• Lectures 

• Exercises 

• Field work 

• Independent work 

• Project work 

Teaching delivery modes: 

• Lectures 

• Class discussions 

• Fieldtrips 

Student obligations: 

• Attending classes 

• Submitting projects and assignments 

• Participate in discussions 

Monitoring student work: 

Essay (Assignment 1)    ECTS 1 

Students have to write individual reflections on ideas selected in class. Connections between 

topics covered in class and their personal observations have to be clearly outlined in text. The 

focus is evaluation of level understanding of class materials and student’s personal contribution 

to defined problems. 

 

Quiz (pop-up quiz)    ECTS 0.25 

A short 5 multiple choice questions related to materials presented in class. 



 
 

 

 

Presentation     ECTS 1.5 

After submission of their research paper, students have to present their findings in short in-class 

presentation using visual aids, focusing on the most important findings of their research. 

 

Participation     ECTS 0.75 

 

Final Exam     ECTS 1.5 

Online test which includes 30 multiple choice questions covering all topics covered during the 

semester. Test duration 1 hour. 

 

      Total 5 

Teaching time has been incorporated in time for assignments. 

Assessment and evaluation of student work  

Components of evaluation: 

Component Points/% 

Assignment 1 25 

Presentation 20 

Quiz 10 

Participation 15 

Final Exam 30 

Total: 100 

 

Required reading (at the moment of submitting  
the Study Programme Report): 

• Brennan, S. and Withgott, J. Environment: The Science Behind the Stories. 

Pearson/Benjamin Cummings. San Francisco, CA. 

Additional reading (at the moment of submitting the Study Programme 
Report): 

•  Papers selected from the primary literature (updated annually) 



 
 

 

Number of copies of required reading in relation to the number of students 
who currently attend a course: 

Materials available at RIT online library The Wallace Center. 

Methods for quality monitoring that ensure the acquisition of knowledge, 
skills and competencies: 

• Student survey 

• Observation of lectures 

• Assessment of the achievement of learning outcomes 

 



 
 

 

General Information 

Course title: WRITING SEMINAR (UWRT 150) 

Course leader: Rebecca Charry Roje 

Study programme:                 GBM, WMC; HTM, NMD 

Course status: Obligatory  

Year: First, Second 

ECTS points: 5 

Teaching hours: 45 (3+0+0) 

Course Description 

Course objectives: 

• develop proficiency in analytical and rhetorical reading and writing and critical thinking 

• stimulate students’ writing for a variety of contexts and purposes 

• develop academic research and literacy practices 

• emphasize teacher-student conferencing, self-assessment, class discussion, and peer review 

• emphasize the principles of intellectual property and academic integrity for academic and 

future professional writing 

 

Conditions for enrolment in the course: 

 UWRT100 Critical Reading and Writing 

Expected learning outcomes of the course: 

A student will be able to: 

CLO1: Examine a variety of intellectually challenging non-fiction texts. 

CLO2: Criticize peer work. 

CLO3: Produce  a research project in written and oral form. 

Course content:  

● conducting research 



 
 

 

● finding sources 

● identifying credible sources 

● integrating sources 

● citing and referencing in APA style 

● peer review 

● presenting findings of research 

 

 

Teaching delivery methods: 

• Lectures 

• Seminars 

• Workshops 

• Exercises 

•  

• Independent work 

• Project work 

• Multimedia 

• Peer review 

• Critiques 

 

 

Student obligations: 

• Attending classes 

• Submitting projects and assignments 

• Participating in discussions 

• Attending peer review and individual conference meetings 

Monitoring student work: 

Activity   ECTS 

 



 
 

 

Component  ECTS 

1 Research 101 quiz  0.5 

2 Sources/credibility quiz  0.5 

3 Integration quiz  0.5 

4 Research Plan  0.5 

5 Introduction & Literature 

Review  

0.5 

6 Peer Review 1  0.25 

7 Paper Draft  0.5 

8 Peer Review 2  0.25 

9 Research presentation   0.75  

10 Final Paper  0.75  

Total:  5.0 

 

 
 

Teaching time is worth 1.5 ECTS points and it has been incorporated in time for assignments.  



 
 

 

Assessment and evaluation of student work  

Components of evaluation:   

Component  Points/%  

1 Research 101 quiz  10  

2 Sources/credibility quiz  10  

3 Integration quiz  10  

4 Research Plan  10  

5 Introduction & Literature 

Review  

10  

6 Peer Review 1  5  

7 Paper Draft  10  

8 Peer Review 2  5  

9 Research presentation   15  

10 Final Paper  15  

Total:  100  

 

  

 

Required reading: 
 

 

• American Psychological Association. (2020). Publication manual of the American 

Psychological Association (7th ed.).  

• Hacker, D., & Sommers, N. (2015). A writer’s reference (8th ed.). Bedford/St. Martin’s. 

•  Scarry, S., & Scarry, J. (2011). The writer’s workplace with readings. Building college writing 

skills. Wadsworth. 

•  Winkler, A. C., & McCuen-Metherell, J. R. (2008). Writing the research paper. A handbook. 

Wadsworth. 

 

 

Additional reading: 

•  Selected  newspaper and magazine articles posted by the instructor on My Courses 



 
 

 

Methods for quality monitoring that ensure the acquisition of knowledge, 
skills and competencies: 

• Student course evaluation 

• Peer observation of lectures 

• Assessment of the achievement of learning outcomes 

 



 
 

                          

 
 
 

 
 

YEAR 2 – COURSE 
DESCRIPTIONS 

 
  



 
 

 

General Information 

Course title: Principles of Marketing 

Course leader: Nina Antičić 

Study programme: Global Business Management 

Course status: Obligatory 

Year: Second 

ECTS points: 6 

Teaching hours (L+S+E): 45 (3+0+0) 

Course Description 

Course objectives: 

• To introduce students to the basic concepts and terminology in the field of marketing 

• To understand the role of marketing and its impact and influence in society 

• To prepare students for other courses in the marketing domain 

Conditions for enrolment in the course: 

Sophomore status 

Expected learning outcomes of the course: 

A student will be able to: 

CLO1: Assess the relevance of marketing and the marketing process in a company. 

CLO2: Analyze the marketplace and consumer value. 

CLO3: Assess marketing strategies essential for establishing a competitive advantage in 

different business environments. 

CLO4: Assess marketing mix strategies for establishing a competitive advantage in different 

business environments. 

Course content: 

● Marketing: Creating and Capturing Customer Value 

● Company and marketing strategy 



 
 

 

● Analyzing the marketing environment 

● Managing Marketing Information to Gain Customer Insights 

● Consumer Markets and Consumer Buyer Behavior 
● Business Markets and Business Buyer Behavior 

● Customer-Driven Marketing Strategy 

● Creating Competitive Advantage 

● Products, Services, and Brands: Building Customer Value 
● New-Product Development and Product Life-Cycle Strategies 
● Marketing Channels: Delivering Customer Value 

● Retailing and Wholesaling 
● Pricing: Understanding and Capturing Customer Value 

● Pricing Strategies: Additional Considerations 
● Integrated Marketing Communications Strategy 
● Advertising and Public Relations 
● Personal Selling and Sales Promotion 

● Direct, Online, Social Media, and Mobile Marketing 
 

Teaching delivery methods: 

• Lectures 

• Business cases 

• Project work 

• In-class exercises 

Student obligations: 

• Attending classes 

• Submitting projects and assignments 

• Participate in discussions 

Monitoring student work: 

Activity   ECTS 

Exam 1 1.5 

Exam 2 1.5 

Exam 3 1.5 

Group project - part 1 0.3 

Group project - part 2 0.3 

Group project - part 3 0.3 

Group project - part 4 0.3 



 
 

 

Group project - part 5 0.3 

Total    6  
 

Teaching time is worth 1.5 ECTS points and it has been incorporated in time for assignments.  

Assessment and evaluation of student work  

Components of evaluation: 

Component Points/% 

Exam 1 25 

Exam 2 25 

Exam 3 25 

Group project - part 1 5 

Group project - part 2 5 

Group project - part 3 5 

Group project - part 4 5 

Group project - part 5 5 

Total: 100 

Required reading: 

• Kotler, P., & Armstrong, G. (2018). Principles of Marketing (17th gl. ed.). Pearson Education. 

Additional reading: 

• Additional handouts and readings will be made available to students throughout the semester 

by the instructor. These will be selected articles from business journals and case studies. 

• Selected video materials will also be shared by the instructor. 

Methods for quality monitoring that ensure the acquisition of knowledge, 
skills and competencies: 

• Student survey 

• Observation of lectures 

• Assessment of the achievement of learning outcomes 

 



 
 

 

General Information 

Course title: Financial Management 

Course leader: Iva Čondić-Jurkić 

Study programme: Global Business Management 

Course status: Obligatory 

Year: Second 

ECTS points: 6 

Teaching hours (L+S+E): 45 (3+0+0) 

Course Description 

Course objectives: 

This course is designed to enable students to view and value corporate strategy through the lens 

of corporate finance. The course delivers a deeper understanding of how firms make investment, 

financing and dividend decisions. Students will analyze data drawn from across the business from 

the viewpoint of the investors as well as companies. After completing this course, students will be 

provided with financial insight into the decision-making process. The course prepares students 

for advanced courses in the finance domain. 

Conditions for enrolment in the course: 

● ECON-101 or ECON-201 

● ACCT-110 

● STAT-145 or STAT-251 or CQAS-251 or MATH-251 or MATH-252 or STAT-205 or equivalent 

courses. 

Expected learning outcomes of the course: 

A student will be able to: 

CLO1:  Analyze firm's financial environment, performance, and governance using 

appropriate theoretical frameworks, concepts, metrics and methods 

CLO2:  Apply concept of time value of money in wide range of calculations 

CLO3:  Evaluate financial assets (bonds and stocks), as well as the relationship between 

risk and return as postulated by CAPM model 

CLO4:  Assess firm's investment, financing and payout decisions 

 



 
 

 

Course content: 

● Main types of business organizations and their relative (dis)advantages  
● corporate governance issues 
● The role of financial markets and institutions in modern economy, types of financial markets, 

asset classes 
● Analysis of financial statements and financial ratios 
● Time value of money - present and future value of a single cash flow, annuities, and stream 

of unequal cash flows; present value of perpetuities and growing perpetuities; effective 
interest rate; amortization plan for a bank loan 

● Valuation of bonds 
● Valuation of stocks 
● Relationship between risk and return as postulated by CAPM 
● Weighted average cost of capital (WACC) 
● Evaluating investment projects using metrics such as NPV, IRR, MIRR, regular and 

discounted payback methods, profitability index 
● Incremental cash flows in discounted cash flow analysis 
● Basics of capital structure and payout policies 
● Raising capital and initial public offering (IPO) 
 

Teaching delivery methods: 

• Lectures 

• Exercises 

• Project work 

• Multimedia 

• Computer Laboratory 

Student obligations: 

• Attending classes 

• Submitting projects and assignments 

• Participate in discussions 

 

Monitoring student work: 

Activity   ECTS 

Exam 1 1.5 

Exam 2 1.5 



 
 

 

Exam 3 1.5 

Project 1 0.45 

Project 2 0.45 

Online quizzes 0.6 

Total    6  
 

Teaching time is worth 1.5 ECTS points and it has been incorporated in time for assignments.  

Assessment and evaluation of student work  

Components of evaluation: 

Component Points/% 

Exam 1 25 

Exam 2 25 

Exam 3 25 

Project 1 7.5 

Project 2 7.5 

Online quizzes 10 

Total: 100 

Required reading: 

• Brealey, Myers and Marcus: Fundamentals of Corporate Finance, 11th ed. (10th, 9th or 8th 

ed. also ok), McGraw Hill. 

Additional reading: 

• Additional handouts and readings will be made available to students throughout the semester 

by the instructor.  

• Selected video materials will also be shared by the instructor. 

Methods for quality monitoring that ensure the acquisition of knowledge, 
skills and competencies: 

• Student survey 

• Observation of lectures 



 
 

 

• Assessment of the achievement of learning outcomes 



 
 

 

General Information 

Course title: Global Business Environment 

Course leader: Milivoj Marković 

Study programme: Global Business Management 

Course status: Obligatory 

Year: Second 

ECTS points: 5 

Teaching hours (L+S+E): 45 (3+0+0) 

Course Description 
 

Being an informed global citizen requires an understanding of the global business environment. 

Organisations critical to the development of the global business environment include for-profit 

businesses, non-profits, governmental, non-governmental, and supranational agencies. This 

course introduces students to the interdependent relationships between organisations and the 

global business environment. A holistic approach is used to examine the diverse economic, 

political, legal, cultural, and financial systems that influence both organisations and the global 

business environment. 

Course objectives: 

 

• To introduce students to the various types of organisations and the major trends that help shape the 

global environment. 

• To understand the interdependent relationship between organisations and the economic, political, 

cultural, and technological systems of the global environment through which national 

economies are connected. 

• To prepare students for strategic challenges and opportunities in the global context and 

competencies to anticipate the potential strategies of global and local business.  

Conditions for enrolment in the course: 

None/prerequisite 



 
 

 

Expected learning outcomes of the course: 

A student will be able to: 

CLO1: Identify key globalisation concepts and organisations that shape the global environment  

CLO2: Discuss ethical issues and corporate social responsibility in a global business context 

CLO3: Analyse strategic challenges and opportunities in the global and regional context in 

specific industries 

CLO4: Integrate facts of the economic, political, cultural and technological systems of the global 

environment into debate arguments 

Course content: 

● Global Business, Framework and Ethics 

● World Economies 

● Int’l Trade and Foreign Direct Investment 

● Global and Regional Economic Cooperation and Integration 

● International Monetary System 

● Foreign Exchange and Global Capital Markets 

● Int’l Expansion and Global Market Opportunity Assessment 

● Exporting, Importing, and Global Sourcing 

● Technology & Digital Transformation 

● Managing Human Resources Globally 

● Global Marketing Distribution, Supply-Chain Management 

● Case Study: ESG - Environmental, Social, and Governance 

 

Teaching delivery methods: 

• Lectures 

• Seminars 

• Workshops 

• Exercises 

• Project work 

• Business cases 

• Multimedia 

Student obligations: 

• Attending classes 

• Submitting projects and assignments 

• Participate in discussions 



 
 

 

Monitoring student work: 

Activity   ECTS 

Quick Tests 1 

Essay   1&2 1.25 

Midterm 1  

Research Project 0.75 

Final Exam 1  

Total    5 
 

Teaching time has been incorporated in time for assignments.  

Assessment and evaluation of student work  

Components of evaluation: 

Component Points/% 

Quick Tests 20 

Essay   1&2 25 

Midterm 20 

Research Project 15 

Final Exam 20 

Total: 100 

Required reading: 

• Carpenter, A., M., Dunung, S.,P., (2013). International business: opportunities and challenges 

in a flattening world, Irvington, N.Y.: Flat World Knowledge. 

• Kapoor, M., (2019). Global Business Environment Shifting Paradigms in the Fourth Industrial 

Revolution, SAGE Publications Pvt. Ltd; First edition. 

 

Additional reading: 

  

• Newspapers and magazines such as The Economist, Wall Street Journal, Fortune, Financial 

Times, Business Week, and others 



 
 

 

Methods for quality monitoring that ensure the acquisition of knowledge, 
skills and competencies: 

• Student survey 

• Observation of lectures 

• Assessment of the achievement of learning outcomes 

 



 
 

 

General Information 

Course title: Introduction to Statistics I, COS-STAT-145 

Course leader: Kristijan Tabak 

Study programme: HTM, GBM  

Course status: Obligatory 

Year: Second 

ECTS points: 5 

Teaching hours (L+S+E): 45 (3+0+0) 

Course Description 

Course objectives: 

• Apply basic definitions, concepts, rules, vocabulary, and mathematical notation of statistics 

and probability theory.  

• Use necessary manipulative skills required for solving problems in business, economics and 

medical sciences 

Conditions for enrolment in the course: 

None/prerequisite 

Expected learning outcomes of the course: 

A student will be able to: 

CLO1: classify random events according to their properties 

CLO2: create sample spaces together with associated probability function, 

CLO3: generate random variables that describe random events, 

CLO4: analyze likelihoods for future events. 

Course content: 

• Numerical summaries 

• Graphical displays 



 
 

 

• Data Description 

• Univariate data - measures of location and dispersion 

• Bivariate data - correlation and regression 

• Sampling 

• Population versus sample 

• Random sampling 

• Probability 

• Random variables 

• Binomial distribution 

• Normal distribution 

• Central limit theorem 

• One-sample Inference, Mean and Proportion 

• Estimation 

• Hypothesis testing 

• Use of t-distribution - independent and dependent samples 

Teaching delivery methods: 

• Lectures 

• Seminars 

• Exercises 

• Remote learning 

• Independent work 

• Multimedia 

• Mentoring 

Student obligations: 

• Attending classes 

• Submitting projects and assignments 

• Participate in discussions 

Monitoring student work: 

Activity   ECTS 

Assignment 1 1.25 

Assignment 2 1.25 

Assignment 3 1.5  



 
 

 

In class Quizz                         1 

…  

Total    5  
 

Teaching time has been incorporated in time for assignments.  

Assessment and evaluation of student work  

Components of evaluation: 

Component Points/% 

Assignment 1 25 

Assignment 2 25 

Assignment 3 30 

In Class Quizz  20 

Total: 100 

Required reading: 

• Moore and McCabe, Introduction to the Practice of Statistics, Freeman, New York, NY. 

• Peck, Olsen and Devore, Introduction to Statistics and Data Analysis, Brooks/Cole, Pacific 

Grove, CA. 

• Michael Sullivan, Statistics: Informed Decisions Using Data, Pearson, Upper Saddle River, 

NJ. 

Additional reading: 

• None 

Methods for quality monitoring that ensure the acquisition of knowledge, 
skills and competencies: 

• Student survey 

• Observation of lectures 

• Assessment of the achievement of learning outcomes 

 



 
 

 

General Information 

Course title: Beginning French I 

Course leader: Tea Kovačević 

Study programme: GBM, WMC; HTM, NMD 

Course status: Elective 

Year: Second 

ECTS points: 5 

Teaching hours (L+S+E): 60 (4+0+0) 

Course Description 

Course objectives: 

• Provide students with a sound basis for learning to communicate effectively and accurately in 

French as it is spoken and written today 

• Practice all four basic language skills - listening, speaking, reading, and writing 

• Give opportunities for student-student interaction and self-expression in realistic situations 

• Emphasize cultural aspects of contemporary life and culture in French and French-speaking 

countries 

• Engage students in in-class dialogues and readings 

Conditions for enrolment in the course: 

N/A 

Expected learning outcomes of the course: 

A student will be able to: 

CLO1: Produce short and simple texts in written form about real life situations. 

CLO2: Select appropriate grammar and vocabulary at beginner level. 

CLO3: Combine a range of vocabulary to communicate effectively at beginner level. 

CLO4: Differentiate some aspects of French life and culture. 



 
 

 

 

Course content: 

● narrating and describing simple things and situations from real life in the present tense 

● communicating and understanding greetings and daily class conversation and using 
expressions of common courtesies 

● articulating basic needs, emotions, and attitudes in a short question/answer format 

● providing autobiographical information, interests, abilities, likes and dislikes 

● practicing basic spoken French on topics presented in class 

● reading passages from the textbook  

● expressing ideas coherently at beginner level in writing 

● gaining basic understanding of some aspects of French life and culture 

 

Teaching delivery methods: 

• Lectures 

• Exercises 

• Independent work 

• Multimedia 

• Remote learning 

• Project work 

Student obligations: 

• Attending classes 

• Submitting projects and assignments 

• Participating in discussions 

Monitoring student work: 

Activity   ECTS 

Quiz 1 0.6 

Quiz 2 0.6 

Quiz 3 0.6  

Written Assignments 1.4  

Oral In-Class Examinations 0.8 

Final Oral Examination 0.5 

Homework 0.5 



 
 

 

  

Total    5  
 

Teaching time is worth 2 ECTS points and it has been incorporated in time for assignments.  

Assessment and evaluation of student work  

Components of evaluation: 

Component Points/% 

Quiz 1  12 

Quiz 2 12 

Quiz 3 12 

Written Assignments 28 

Oral In-Class 
Examinations 

16 

Final Oral Examination 10 

Homework 10 

Total: 100 

Required reading: 

• Horizons, 6th edition by Manley, Smith, McMinn, and Prévost 

• Horizons, Workbook/Lab Manual–available online via QUIA 

• Text Audio CDs & Resources available through the Heinle Learning Center (iLrn) 

 

 

Additional reading: 

Les 500 Exercices de phonétique A1/A2 – Hachette, 2009 

Les 500 Exercices de grammaire A1-Hachette, 2005 

Nouvelle grammaire du français: Cours de Civilisation Française de la Sorbonne – Y. 

Dellatour,D. Jennepin, M. Léon-Dufour, B. Teyssier, Hachette, 2004 

Grammaire essentielle du français niveaux A1 A2 - Glaud Ludivine, Lannier Muriel, 

Loiseau Yves, Didier, 2015 

Edito 1 (méthode de français et cahier d'activités) – Marie-Pierre Baylocq Sassoubre, 

Stéphanie Brémaud, Stefano Campopiano, Clara Cheilan, Erwan Dambrine, Cécile 

Pinson, Didier, 2016 

 



 
 

 

Methods for quality monitoring that ensure the acquisition of knowledge, 
skills and competencies: 

• Student survey 

• Observation of lectures 

• Assessment of the achievement of learning outcomes 

 



 
 

 

General Information 

Course title: Beginning German I 

Course leader: Nikolina Božinović 

Study programme: GBM, WMC, HTM, NMD 

Course status: Elective 

Year: Second 

ECTS points: 5 

Teaching hours (L+S+E): 60 (4+0+0) 

Course Description 

Course objectives: 

• Provide students with a sound basis for learning to communicate effectively and accurately 

in German as it is spoken and written today 

• Practice all four basic language skills - listening, speaking, reading, and writing 

• Give opportunities for student-student interaction and self-expression in realistic situations 

• Emphasize cultural aspects of contemporary life and culture in German speaking countries 

• Engage students in in-class dialogues and readings 

Conditions for enrolment in the course: 

N/A 

Expected learning outcomes of the course: 

A student will be able to: 

CLO1: Produce short and simple texts in written form about real life situations. 

CLO2: Select appropriate grammar and vocabulary at beginner level. 

CLO3: Combine a range of vocabulary to communicate effectively at beginner level. 

CLO4: Differentiate some aspects of German life and culture. 



 
 

 

 

Course content: 

● narrating and describing simple things and situations from real life in the present tense 

● communicating and understanding greetings and daily class conversation and using 
expressions of common courtesies 

● articulating basic needs, emotions, and attitudes in a short question/answer format 

● providing autobiographical information, interests, abilities, likes and dislikes 

● practising basic spoken German on topics presented in class 

● reading passages from the textbook  

● expressing ideas coherently at beginner level in writing 

● gaining basic understanding of some aspects of German life and culture 

 

Teaching delivery methods: 

• Lectures 

• Exercises 

• Independent work 

• Multimedia 

• Remote learning 

• Project work 

Student obligations: 

• Attending classes 

• Submitting projects and assignments 

• Participating in discussions 

Monitoring student work: 

Activity   ECTS 

Quiz 1 0.6 

Quiz 2 0.6 

Quiz 3 0.6  

Written Assignments 1.4  

Oral In-Class Examinations 0.8 

Final Oral Examination 0.5 

Homework 0.5 



 
 

 

  

Total    5  
 

 

Teaching time is worth 2 ECTS points and it has been incorporated in time for assignments.  

Assessment and evaluation of student work  

Components of evaluation: 

Component Points/% 

Quiz 1  12 

Quiz 2 12 

Quiz 3 12 

Written Assignments 28 

Oral In-Class 

Examinations 

16 

Final Oral Examination 10 

Homework 10 

Total: 100 

Required reading: 

• Moeller, J., Berger, S., Hoecherl-Alden, G., Howes, S., Adolph, W. (2016). Deutsch heute, 

Introductory German, Tenth Edition, Cengage Learning. 

• Moeller, J., Berger, S., Hoecherl-Alden, G., Howes, S., Adolph, W. (2016). Deutsch heute, 

Student Activities Manual, Tenth Edition, Cengage Learning. 

 

Additional reading: 

• German College Dictionary, Harper-Colllins, Second Edition (or any other dictionary of the  

• the German language, i.e. Beolingus-TU Chemnitz) 

 

 

 



 
 

 

Methods for quality monitoring that ensure the acquisition of knowledge, 
skills and competencies: 

• Student survey 

• Observation of lectures 

• Assessment of the achievement of learning outcomes 

 



 
 

 

General Information 

Course title: Beginning Italian I 

Course leader: Zrinka Friganović Sain 

Study programme: GBM, WMC; HTM; NMD 

Course status: Elective 

Year: Second 

ECTS points: 5 

Teaching hours (L+S+E): 60 (4+0+0) 

Course Description 

Course objectives: 

• Provide students with a sound basis for learning to communicate effectively and accurately in 

Italian as it is spoken and written today. 

• Practice all four basic language skills - listening, speaking, reading, and writing. 

• Give opportunities for student-student interaction and self-expression in realistic situations. 

• Emphasize cultural aspects of contemporary life and culture in Italy and Italian speaking 

countries. 

• Engage students in in-class dialogues and readings. 

Conditions for enrolment in the course: 

N/A 

Expected learning outcomes of the course: 

A student will be able to: 

CLO1: Produce short and simple texts in written form about real life situations. 

CLO2: Select appropriate grammar and vocabulary at beginner level. 

CLO3: Combine a range of vocabulary to communicate effectively at beginner level. 

CLO4: Differentiate some aspects of Italian life and culture. 



 
 

 

 

Course content: 

● narrating and describing simple things and situations from real life in the present 

tense 

● communicating and understanding greetings and daily class conversation 
and using expressions  of common courtesies 

● articulating basic needs, emotions, and attitudes in a short question/answer 

format 

● providing autobiographical information, interests, abilities, likes and dislikes 

● practising basic spoken Italian on topics presented in class 

● reading passages from the textbook  

● expressing ideas coherently at beginner level in writing 

● gaining basic understanding of some aspects of Italian life and culture 

 

Teaching delivery methods: 

• Lectures 

• Exercises 

• Independent work 

• Multimedia 

• Remote learning 

• Project work 

Student obligations: 

• Attending classes 

• Submitting projects and assignments 

• Participating in discussions 

Monitoring student work: 

Activity   ECTS 

Quiz 1 0.6 

Quiz 2 0.6 

Quiz 3 0.6  

Written Assignments 1.4  

Oral In-Class Examinations 0.8 



 
 

 

Final Oral Examination 0.5 

Homework 0.5 

  

Total    5  
 

Teaching time is worth 2 ECTS points and it has been incorporated in time for assignments. 

Assessment and evaluation of student work  

Components of evaluation: 

Component Points/% 

Quiz 1  12 

Quiz 2 12 

Quiz 3 12 

Written Assignments 28 

Oral In-Class 
Examinations 

16 

Final Oral Examination 10 

Homework 10 

Total: 100 

Required reading: 

• Merlonghi, F., Merlonghi, F., Tursi, J., & O'Connor, B. (2012). Oggi in Italia: a first course in 

Italian (9th ed.). Heinle Cengage Learning. 

• Merlonghi, F., Merlonghi, F., Tursi, J., & O'Connor, B. (2012). Oggi in Italia: Student activities 

manual (9th ed.). Heinle Cengage Learning. 

 

 

Additional reading: 

 

• Cozzarelli, J.M. (2020). Sentieri. Vista Higher Learning. 

• Manella, C. (2005). Sì! L'italiano in mano. Manuale e corso pratico di italiano per stranieri. 

Livello elementare, intermedio e superiore. Progetto Lingua Edizioni. 

 
 



 
 

 

Methods for quality monitoring that ensure the acquisition of knowledge, 
skills and competencies: 

• Student survey 

• Observation of lectures 

• Assessment of the achievement of learning outcomes 

 



 
 

 

General Information 

Course title: Beginning Spanish I 

Course leader: Barbara Perić 

Study programme: GBM, WMC; HTM, NMD 

Course status: Elective 

Year: Second 

ECTS points: 5 

Teaching hours (L+S+E): 60 (4+0+0) 

Course Description 

Course objectives: 

• Provide students with a sound basis for learning to communicate effectively and accurately in 

Spanish as it is spoken and written today 

• Practice all four basic language skills - listening, speaking, reading, and writing 

• Give opportunities for student-student interaction and self-expression in realistic situations 

• Emphasize cultural aspects of contemporary life and culture in Spain and Spanish speaking 

countries 

• Engage students in in-class dialogues and readings 

Conditions for enrolment in the course: 

N/A 

Expected learning outcomes of the course: 

A student will be able to: 

CLO1: Produce short and simple texts in written form about real life situations. 

CLO2: Select appropriate grammar and vocabulary at beginner level. 

CLO3: Combine a range of vocabulary to communicate effectively at beginner level. 

CLO4: Differentiate some aspects of Hispanic life and culture. 



 
 

 

 

Course content: 

● narrating and describing simple things and situations from real life in the present tense 

● communicating and understanding greetings and daily class conversation and using 
expressions  of common courtesies 

● articulating basic needs, emotions, and attitudes in a short question/answer format 

● providing autobiographical information, interests, abilities, likes and dislikes 

● practicing basic spoken Spanish on topics presented in class 

● reading passages from the textbook  

● expressing ideas coherently at beginner level in writing 

● gaining basic understanding of some aspects of Hispanic life and culture 

 

Teaching delivery methods: 

• Lectures 

• Exercises 

• Independent work 

• Multimedia 

• Remote learning 

• Project work 

Student obligations: 

• Attending classes 

• Submitting projects and assignments 

• Participating in discussions 

Monitoring student work: 

Activity   ECTS 

Quiz 1 0.6 

Quiz 2 0.6 

Quiz 3 0.6  

Written Assignments 1.4  

Oral In-Class Examinations 0.8 

Final Oral Examination 0.5 

Homework 0.5 



 
 

 

  

Total    5  
 

Teaching time is worth 2 ECTS points and it has been incorporated in time for assignments 

Assessment and evaluation of student work  

Components of evaluation: 

Component Points/% 

Quiz 1  12 

Quiz 2 12 

Quiz 3 12 

Written Assignments 28 

Oral In-Class 
Examinations 

16 

Final Oral Examination 10 

Homework 10 

Total: 100 

Required reading: 

• Hershberger, R., Navey-Davis, S. & Borrás Álvarez, G. (2016). Plazas, Lugar de encuentros 

(5th ed.), Heinle Cengage Learning. 

 

Additional reading: 

• Acevedo A, I. (2013). Spanish Reader for Beginners-Elementary. CreateSpace Independent 

Publishing Platform. 

Methods for quality monitoring that ensure the acquisition of knowledge, 
skills and competencies: 

• Student survey 

• Observation of lectures 

• Assessment of the achievement of learning outcomes 

 



 
 

General Information 

Course title: Information Systems and Technology 

Course leader: Daniel Bara 

Study programme: Global Business Management 

Course status: Obligatory 

Year: Second 

ECTS points: 5 

Teaching hours (L+S+E): 45 (3+0+0) 

Course Description 

Course objectives: 

Information Systems and Technology students after graduation will be:  

• Problem solvers who apply information technology solutions to business needs. 

• Information technology leaders utilizing the knowledge acquired in the MGIS.130 program. 

• Life-long learners who participate in the advancement of the economic and social 

development of the local community utilizing their professional and ethical skills. 

Conditions for enrolment in the course: 

None, intended for 2nd year IB students. 

Expected learning outcomes of the course: 

A student will be able to: 

LO1: Evaluate critical, systems and design thinking principles. 

LO2: Analyse complexity and importance of information systems in contemporary 

organizations. 

LO3: Generate alternative solutions to information system problems. 

LO4: Synthesize the role of data, business intelligence and business processes in information 

systems. 

LO5: Value the importance of privacy and security in information systems. 



 
 

Course content: 

• Conducting research 

• Paper structure 

• Finding sources 

• Integrating sources 

• Peer review 

• Reporting finding visually 

• Presenting research 

Teaching delivery methods: 

• Lectures 

• Guest lectures  

• Workshops 

• Exercises 

• Independent work 

• Case studies 

• Project work 

• Multimedia 

Student obligations: 

• Attending classes 

• Submitting projects and assignments 

• Participate in projects 

• Participate in discussions 

• Practical application of course concepts  

Monitoring student work: 

Activity   ECTS 

Team project 2 

Quizzes 2 

Workshop 0.2 

Case studies 0.5 

Skill Demonstrations 0.3 



 
 

Total    5 
 

Teaching time is worth 1.5 ECTS points and it has been incorporated in time for assignments.  

Assessment and evaluation of student work  

Components of evaluation: 

Component 
Points/

% 

Team project 1st milestone (form a group) 2 

Team Project 2nd milestone (one page brief) 6 

Quizzes (10 out of 12) 40 

Team Project 3rd milestone (detailed outline) 18 

Team project 4th milestone (presentation submission) 4 

Team project 5th milestone (presentation) 10 

Workshop 4 

Case studies 10 

Skill Demonstrations 6 

Total: 100 

 

Required reading 

No textbook is required. 

Additional reading: 

● Instructor will provide materials throughout the semester from a variety of sources. Texts or 
other media will be posted on myCourses or handed out in class. Students are required to 
regularly check on myCourses for updates. 

Methods for quality monitoring that ensure the acquisition of knowledge, 
skills and competencies: 

• Student survey 

• Observation of lectures 

• Assessment of the achievement of learning outcomes 

 



 
 

General Information 

Course title: Organizational Behavior 

Course leader: Maja Vidović 

Study programme: Global Business Management 

Course status: Obligatory 

Year: Second 

ECTS points: 6 

Teaching hours (L+S+E): 45 (3+0+0) 

Course Description 

Course objectives: 

• The field of organizational behavior (OB) is focused on understanding how individuals and 

groups in organizations behave, react, and interpret different events. It describes the role of 

organizations in shaping behavior, and explains how organizations really work. Because an 

organization’s people are considered the only source of sustainable competitive advantage, 

understanding how to motivate employees is critical to organizational performance. 

• OB draws from a variety of fields including management, anthropology, sociology, information 

technology, ethics, economics, and psychology. Combining different fields and providing a 

thorough understanding of human behavior in organizations, OB provides a foundation for 

effective management of people in organizations, and is the cornerstone of success for 

individuals in organizations. 

 

Conditions for enrolment in the course: 

Sophomore status 

 

Expected learning outcomes of the course: 

A student will be able to: 

CLO1: Identify the field of organizational behavior and its relevance to the global workplace 

CLO2: Examine the importance of valuing individuals’ differences in a multicultural work 

environment 



 
 

CLO3: Explain selected core discussion themes and research such as, but not limited to, group 

dynamics and social networks in the domain of organizational behavior 

 

Course content: 

• Diversity and Societal Culture 

• Individual Differences 

• Attitudes & Values 

• Social Perception, Attributions, and Perceived Fairness 

• Making Decisions 

• Power, Influence, and Politics 

• Managing Conflict and Negotiating 

• Organizational Culture and Organizational Change 

• Managing your Career 

 

Teaching delivery methods: 

• Lectures 

• Exercises 

• Independent work 

• Project work 

• Mentoring 

 

Student obligations: 

• Attending classes 

• Submitting projects and assignments 

• Participate in class discussions 

 



 
 

Monitoring student work: 

Activity     ECTS 

Checkpoints (quizzes)   0.84 

Exams   2.40 

My 2 days (homeworks)   0.96 

My 2 cents (project)   0.60 

OB Cross-cultural, Virtual Team Project 1.20 

Total      6  

Assessment and evaluation of student work  

Components of evaluation: 

Component Points/% 

Checkpoints (quizzes) 14 

Exams 40 

My 2 days (homeworks) 16 

My 2 cents (project) 10 

OB Cross-cultural, Virtual Team Project 20 

Total: 100 

 

Required reading: 

• Griffin, R., Phillips, J., & Gully, S. (2020). Organizational Behavior. Boston, MA: Cengage. 

Additional reading: 

• Cornet, M. (2018). Goomics – Google’s corporate culture revealed through internal comics, 

Vol 1. 

Methods for quality monitoring that ensure the acquisition of knowledge, 
skills and competencies: 

• Student survey 

• Observation of lectures 

• Assessment of the achievement of learning outcomes 




