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Abstract

Entrepreneurship is a crucial driver of economic growth, innovation, and job creation 
at various levels. Using a structured questionnaire, this study examines the socio-de-
mographic and educational factors influencing entrepreneurial intentions among 
students enrolled in undergraduate business programs in Croatia. The research fin-
dings reveal a statistically significant correlation between entrepreneurial intentions 
and gender, country of origin, parental entrepreneurial background, education on 
entrepreneurship, and the ability to recognize business ideas, while factors such as 
place of residence (i.e. urban vs. rural background), family size, type of educational 
institution (public vs. private), work experience, income level, and life satisfaction 
showed no significant impact. These results highlight the importance of supportive 
ecosystems and educational programs in fostering entrepreneurship, providing valu-
able insights for policymakers and educators aiming to enhance local entrepreneurial 
capacities.
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Sociodemografski i obrazovni utjecaji na 
poduzetničke namjere: primjer studenata 
poslovnih studija u Hrvatskoj

Sažetak

Poduzetništvo je ključan pokretač gospodarskog rasta, inovacija i otvaranja radnih 
mjesta na različitim razinama. Korištenjem strukturiranog upitnika ovo istraživa-
nje ispituje socio-demografske i obrazovne čimbenike koji utječu na poduzetničke 
namjere među studentima preddiplomskih poslovnih studija u Hrvatskoj. Rezultati 
istraživanja pokazuju statistički značajnu povezanost između poduzetničkih namje-
ra i spola, zemlje porijekla, roditeljskog poduzetničkog podrijetla, poduzetničkog ob-
razovanja i sposobnosti prepoznavanja poslovne ideje, dok čimbenici poput urbane, 
tj. ruralne sredine, veličine obitelji, vrste obrazovne institucije (javna vs. privatna), 
radnog iskustva, razine prihoda i životnog zadovoljstva ne pokazuju značajan utjecaj. 
Rezultati ističu važnost podržavajućih ekosustava i obrazovnih programa u poticanju 
poduzetništva te pružaju vrijedne uvide za donositelje politika i edukatore s ciljem 
jačanja lokalnih poduzetničkih kapaciteta.

Ključne riječi: poduzetničke namjere, sociodemografski čimbenici, studenti poslovnih 
studija

1 Introduction

Entrepreneurship is a key driver of economic growth, innovation, and job crea-
tion at the country, regional, and local levels (Acs et al., 2017). Spurring entreprene-
urship at the county and local levels is crucial for several reasons. Local entrepre-
neurship drives economic development by creating jobs, stimulating local econo-
mies, and fostering innovation. It also enhances the resilience of local communities 
by diversifying economic activities and reducing dependence on external markets 
(Fritsch and Storey, 2014). Supporting local entrepreneurs can lead to more equi-
table economic growth, as it allows for the inclusion of diverse groups and helps 
address regional economic disparities (Minniti, 2008). By focusing on local-level 
entrepreneurship, policymakers can tailor support programs to the specific needs 
and strengths of their communities, leading to more effective and sustainable en-
trepreneurial ecosystems (Audretsch, 2007). One important aspect is designing 
appropriate education and training programs for entrepreneurship. Understanding 
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the factors that influence entrepreneurial capacity and intentions is essential for 
developing effective policies and educational programs to foster entrepreneurial 
activities.

The Global Entrepreneurship Monitor (GEM) analyzes entrepreneurship in sele-
cted countries, including Croatia. Although Croatia’s Total Early-Stage Entreprene-
urial Activity (TEA) rate was higher than the EU average in 2022, this was accompa-
nied by low established business ownership, suggesting sustainability challenges 
(GEM, 2023). Fear of failure is higher in Croatia, and the country faces issues with 
access to finance and regulatory barriers (CEPOR, 2023). The National Entreprene-
urship Context Index (NECI) placed Croatia sixteenth out of 18 EU countries in 2022 
(GEM, 2023). Urban regions, especially Zagreb, have higher TEA rates and better su-
pport systems than rural areas, which struggle with limited access to financial ca-
pital, markets, and entrepreneurial support services. The lagging behind is especia-
lly pronounced in regions like Northern Croatia and Slavonia and Baranja (CEPOR, 
2023).

The potential of entrepreneurship in Croatia is not fully utilized at the national 
and local levels. The pressing question is: how can it be effectively enhanced? Frits-
ch and Storey (2014) identify at least four factors that influence the emergence of 
innovative start-ups on the regional level: the founder’s personal background and 
personality, education at an entrepreneurial university, geographical labor market 
mobility and experience gained in dependent employment, and the start-up con-
ditions in the founder’s region of residence. Fritsch and Aamoucke (2013) and Bade 
and Nerlinger (2000) demonstrate a strong positive correlation between the num-
ber of innovative start-ups and the presence of universities and other public rese-
arch institutes in a region.

This paper investigates the impact of various socio-demographic and educatio-
nal factors on entrepreneurial capacity and intentions, focusing on the importance 
of fostering entrepreneurship at the county and local levels. Specifically, it explo-
res the influence of gender, country of origin, urban vs. rural background, parental 
background, family size, former education on entrepreneurship, type of educati-
onal institution (public vs. private), work experience, income level, life satisfacti-
on level, and the ability to recognize business ideas. The findings are based on the 
analysis of a questionnaire conducted among business students in Croatia. The 
selected factors and formulated expectations are based on an extensive literature 
review. Individuals from countries with supportive entrepreneurial ecosystems are 
expected to have higher entrepreneurial intentions (Bowen and De Clercq, 2008). 
Gender differences in entrepreneurship have been widely studied, with research 
showing that men are generally more inclined towards entrepreneurship than wo-
men (Minniti and Nardone, 2007). Urban backgrounds are expected to positively 
impact entrepreneurial intentions due to better access to resources and networks 
(Florida, 2002). Having entrepreneurial parents is expected to increase entreprene-
urial intentions through mentorship and financial support (Aldrich and Cliff, 2003). 
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The intergenerational transmission of entrepreneurial spirit underscores the role 
of family influence in cultivating future business leaders (Fairlie and Robb, 2007). 
Higher income levels are expected to positively impact entrepreneurial intentions 
by providing better access to resources and reducing financial barriers (Hurst and 
Lusardi, 2004), as well as higher life satisfaction levels, as satisfied individuals may 
feel more confident and motivated to start a business (Diener et al., 2002). The type 
of educational institution attended, whether public or private, may also impact en-
trepreneurial capacity. Entrepreneurship education, in particular, has been shown 
to enhance entrepreneurial skills, self-efficacy, and intentions (Rae, 2007). This pa-
per also evaluates the impact of former entrepreneurship-specific education on en-
trepreneurial intentions.

This paper contributes to the literature by providing a comprehensive analysis 
of how socio-demographic and educational factors influence entrepreneurial ca-
pacity and intentions. By examining gender, country of origin, urban vs. rural bac-
kground, parental background, family size, former education in entrepreneurship, 
type of educational institution (public vs. private), work experience, income level, 
life satisfaction level, and the ability to recognize business ideas, this study offers 
a comprehensive understanding of the determinants of entrepreneurial potential. 
It fills a gap in the literature by integrating various factors, which have often been 
studied in isolation. The paper adds to a scarce literature that analyses the entre-
preneurial potential and intentions of business students in Croatia (Dabic et al., 
2012; Pfeifer, 2014; Rajh et al., 2018, Sirola, 2020). Additionally, the paper highlights 
the importance of local-level support systems and policies in fostering entreprene-
urship, providing valuable insights for policymakers and educators to create more 
inclusive and effective entrepreneurial ecosystems.

The remainder of the paper is structured as follows. Following this introduction, 
the paper presents the literature review, which provides the foundation for the de-
velopment of the hypotheses. Section 3 provides an overview of the data and met-
hodology used in the study. Section 4 presents the key findings, while the final secti-
on summarizes the main insights and conclusions drawn from the study, discusses 
the implications and limitations, and suggests directions for future research.

2 Literature review and hypotheses development

There is an extensive body of literature that analyzes entrepreneurial intenti-
ons and capacity based on various internal and external factors (Lüthje and Franke, 
2003; Wang and Wong, 2004; Turker et al., 2005; Veciana et al., 2005; Dabic et al., 
2012). In particular, the literature points to two main theoretical models of entre-
preneurial intention. The entrepreneurial event model, developed by Shapero and 
Sokol (1982), posits that entrepreneurial intention depends on perceived desira-
bility, propensity to act, and perceived feasibility. The Theory of Planned Behavior 
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(TPB), introduced by Ajzen (1991) and applied to entrepreneurship by Krueger and 
Carsrud (1993), identifies attitude toward entrepreneurship, subjective norms, and 
perceived behavioral control as key factors. 

In this paper, the primary focus is on the socio-demographic and educational 
factors. Accordingly, the paper will present and critically analyze the relevant stre-
ams of literature in these areas. The country of origin significantly influences en-
trepreneurial intentions and capacities, primarily through the varying availability 
of resources, cultural attitudes towards entrepreneurship, and regulatory environ-
ments. Acs et al. (2008) suggest that individuals born in countries with supportive 
entrepreneurial ecosystems, characterized by favorable regulatory frameworks, 
access to financial resources, and a strong culture of innovation, are more likely to 
engage in entrepreneurial activities. 

The geographic origin of individuals, specifically whether they come from urban 
or rural areas, affects their entrepreneurial capacity. Urban environments typica-
lly offer superior access to educational resources, training programs, and funding 
sources, providing a significant advantage for aspiring entrepreneurs (Audretsch 
and Lehmann, 2005). Networking opportunities are more abundant in urban are-
as, allowing for connections with experienced entrepreneurs and industry profes-
sionals (Feldman, 2001). While urban areas offer larger and more diverse markets 
conducive to business ventures (Glaeser et al., 2010), rural students may find unique 
entrepreneurial opportunities in niche markets within their communities (Alsos et 
al., 2003).

Gender differences in entrepreneurship have been widely studied, with research 
consistently showing that men are generally more inclined towards entrepreneur-
ship than women. This disparity is often attributed to differences in risk tolerance, 
self-efficacy, and societal norms (Wilson et al., 2007; Gupta et al., 2008). Additio-
nally, evidence is not uniform regarding women’s access to finance. While there is a 
stream of literature suggesting women face greater barriers, such as limited access 
to financing and professional networks, which can hinder their entrepreneurial en-
deavors (Brush et al., 2006), Harrison and Mason (2007) suggest that intergender 
differences are indeed small and only rarely significant regarding access to venture 
capital. Shinnar et al. (2012) identified significant gender disparities in university 
students’ perceptions of entrepreneurial barriers, noting that these differences 
vary across cultural contexts. For instance, the study found that women in the Uni-
ted States and Belgium perceived the fear of failure and lack of competency as more 
significant barriers compared to men, while in China, the difference between men’s 
and women’s perceptions of these barriers was not statistically significant. Despite 
these challenges, some studies indicate that businesses owned by women can be 
equally successful when measured by longevity and profitability, though they may 
grow at a slower rate (Fairlie and Robb, 2007). Wilson et al. (2007) demonstrate that 
entrepreneurship education can mitigate gender differences for women aspiring to 
become entrepreneurs. This form of education acts as an equalizer by potentially 
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alleviating the negative impact of low self-efficacy, thereby enhancing the likeliho-
od of successful business creation by women. 

Parental background, including socioeconomic status and parents’ entreprene-
urial experience, plays a crucial role in shaping entrepreneurial capacity. Having 
entrepreneurial parents can significantly influence an individual’s entrepreneurial 
intentions and success (Aldrich and Cliff, 2003). They may also receive more enco-
uragement and support to take risks and pursue innovative ideas. Entrepreneurial 
parents can provide mentorship, financial support, and valuable industry insights 
(Carr and Sequeira, 2007, Bosma et al., 2012). Additionally, growing up in an entre-
preneurial environment can instill entrepreneurial values and skills from an early 
age. Parents who are entrepreneurs can serve as role models, demonstrating the 
feasibility and benefits of entrepreneurial careers. This exposure can increase se-
lf-efficacy and the likelihood of pursuing entrepreneurship (Scherer et al., 1989). 
In general, children of entrepreneurs are more likely to pursue entrepreneurial 
careers themselves, benefitting from their parents’ experience, resources, and 
networks (Fairlie and Robb, 2007). This intergenerational transmission of entrepre-
neurial spirit highlights the significant role of family influence in cultivating future 
business leaders. Laspita et al. (2012) emphasize that the impact of entrepreneu-
rial parents and grandparents on their offspring varies across families and nations; 
these influences are particularly strong in cultures characterized by high levels of 
in-group collectivism.

The influence of family size on entrepreneurial intentions and capacity has also 
been examined in the literature. Aldrich and Cliff (2003) propose that larger fami-
lies may dilute available resources, both financial and emotional, potentially redu-
cing entrepreneurial intentions. Conversely, smaller families can concentrate their 
support, which may facilitate business ventures. However, smaller family units may 
face limitations in resource mobilization, particularly in terms of accessing funding 
and securing human resources. Many entrepreneurs depend on family members as 
employees, particularly during the start-up phase, as noted by Aldrich and Langton 
(1998).

The impact of income level and life satisfaction on entrepreneurial intentions 
is not straightforward, according to the literature. Higher income levels provide 
financial stability, enabling individuals to consider starting their own businesses. 
Studies show that wealthier individuals can overcome liquidity constraints and 
have better access to capital, fostering entrepreneurial activities (Hurst and Lusar-
di, 2004). Life satisfaction, reflecting overall well-being, also impacts entreprene-
urial intentions. Binder and Coad (2013) report that individuals transitioning from 
regular employment to self-employment experience an increase in life satisfaction 
that can last up to two years. However, individuals moving from unemployment to 
self-employment do not exhibit higher satisfaction levels compared to those who 
move from unemployment to regular employment. 
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The type of educational institution, whether public or private, might influence 
entrepreneurial capacity. Private schools often boast superior resources, adaptable 
curricula, and extensive networking opportunities. Students at private institutions 
typically have greater exposure to successful entrepreneurs through guest lectu-
res, workshops, and networking events, providing them with valuable inspiration 
and practical skills (Gibb, 2002). Conversely, public schools can benefit from go-
vernment support and policy initiatives aimed at fostering entrepreneurship. The 
success of entrepreneurship education in public versus private institutions is in-
fluenced by cultural and contextual factors, underscoring the need for customized 
approaches in various environments. 

Work experience, particularly in industry, has been shown to enhance entrepre-
neurial intentions (Davidsson and Honig, 2003) and support venture emergence 
(Dimov, 2010). Exposure to real-world challenges and organizational practices helps 
individuals develop the confidence, skills, and networks necessary for starting and 
managing a business. However, some evidence in the literature challenges the idea 
that prior work experience is a key driver of students’ entrepreneurial intentions 
and activities (Nguyen, 2018; Kautonen et al., 2010). These mixed findings may be 
partly explained by the difficulties in measuring work experience effectively (Mi-
ralles et al., 2016).

Previous educational experience and having a business idea also play a crucial 
role in shaping entrepreneurial intentions and capacities. Entrepreneurship edu-
cation, in particular, has been shown to enhance entrepreneurial skills, self-effi-
cacy, and intentions (Rae, 2007). Educational programs that include experiential 
learning, mentorship, and real-world applications of entrepreneurial concepts are 
particularly effective in fostering entrepreneurial capacities (Pittaway and Cope, 
2007). Peterman and Kennedy (2003) found that participation in entrepreneurship 
education programs positively influences the development of business ideas and 
subsequent entrepreneurial intentions. These programs provide the necessary ski-
lls and knowledge to recognize and evaluate opportunities, thereby enhancing en-
trepreneurial readiness. Entrepreneurial intentions and readiness are significantly 
influenced by the presence of a viable business idea. Opportunity recognition is a 
fundamental concept in entrepreneurship research. Ardichvili et al. (2003) propose 
that the ability to identify business opportunities is a critical component of entre-
preneurial readiness. This is supported by the work of Shane and Venkataraman 
(2000), who argue that opportunity recognition differentiates entrepreneurs from 
non-entrepreneurs. 

Resulting from the analysis of the existing literature, the following hypotheses 
are proposed:

H1: Gender significantly influences entrepreneurial intentions, with male stu-
dents exhibiting higher entrepreneurial intentions compared to female stu-
dents.
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H2: Individuals from countries with strong cultural support for entrepreneurs-
hip and good economic conditions exhibit higher entrepreneurial intentions 
compared to individuals from countries with less cultural support and wea-
ker economic conditions.

H3: Business students born in urban areas will show higher entrepreneurial in-
tentions than those born in rural areas due to greater access to resources 
and networks.

H4: Students with a parental entrepreneurial background are more likely to ex-
hibit stronger entrepreneurial intentions than those without a parental en-
trepreneurial background.

H5: Individuals from larger families are more likely to have a higher intention to 
become entrepreneurs than individuals from smaller families.

H6: There is a positive relationship between participation in entrepreneurship 
education and the likelihood of students expressing entrepreneurial inten-
tions.

H7: Business students attending private educational institutions will show hig-
her entrepreneurial intentions than those attending public institutions.

H8: Business students with prior work experience show higher entrepreneurial 
intentions than those without it.

H9: Income level is positively related to entrepreneurial intentions, with hig-
her-income students showing greater willingness to start a business.

H10: Life satisfaction has no significant impact on the entrepreneurial intenti-
ons of business students.

H11: The ability to recognize business ideas is positively associated with the like-
lihood of starting the business.

3 Data and Methodology 

This research was conducted in the form of a survey. Data collection involved 
administering a structured questionnaire to undergraduate business students 
from public and private business schools in Croatia. Lecturers distributed the que-
stionnaires to students after their classes. Students were informed that the study 
was anonymous and that the data collected would be used exclusively for scienti-
fic research. They were assured no personal information would be gathered, pre-
venting any identification of respondents, and there would be no financial or other 
compensation for participation. Students were also told they could withdraw from 
the study at any point without facing any consequences. Of the 200 questionnaires 
handed out, 186 were returned; one was incomplete and thus excluded from the 
analysis, leaving a sample of 185 responses and a response rate of 93%.
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The questionnaire consisted of two sections: the first focused on the socio-de-
mographic characteristics of the respondents and their basic entrepreneurial in-
tentions. The second section explored students’ attitudes and perceptions regar-
ding sociological, psychological, and personality traits identified in the literature 
as relevant to entrepreneurial profiles, as outlined by Coduras et al. (2016). To iden-
tify participants’ intention to start a business initiative, they were asked to select 
one of the following options: (1) No, never; (2) Maybe, but not in the next 5 years; 
(3) Yes, within the next 3 years. To determine whether statistically significant di-
fferences existed in survey responses based on factors such as gender, country of 
origin, place of residence, parental entrepreneurial background, income level, type 
of business school, entrepreneurship education, work experience, life satisfaction, 
and the ability to recognize business ideas, a chi-square test of independence was 
conducted. This test is appropriate for identifying the correlation between catego-
rical variables. It assesses whether there is a significant relationship between two 
variables by testing the null hypothesis that the variables are independent – that 
the occurrence of one does not affect the other. The chi-square statistic is calcula-
ted by comparing observed frequencies with expected frequencies in each category. 
A high chi-square value coupled with a p-value below the significance threshold 
(usually 0.05) indicates a statistically significant correlation, suggesting the varia-
bles are not independent.

4 Research results

Our sample consists of 185 undergraduate business students from both private 
(62.2%) and public (37.8%) business schools in Croatia. Female students represent 
61.1% of the total sample and 38.9% of the respondents are male students. The majo-
rity of the respondents are between 18 and 24 years of age (95.1%), while 4.9% of 
the participants were between 25 and 28 years old. 63.3% of the respondents report 
they have had some specific education training on entrepreneurship, while 36.7% 
have not had it yet. Regarding their country of origin, 75.7% of the respondents come 
from Croatia, 13% are from the USA, and the rest of the respondents (11.3%) are stu-
dents from other countries. The collected data indicate that even 80.5% of the res-
pondents are originally from urban places of residence and 19.5% come from rural 
(countryside) areas. In terms of the size of the family, 92.5% are from families with 
up to 6 members, while only 7.5% of respondents have large families with 7 or more 
members. The majority of respondents (69.2%) report medium, 21.1% report high, 
and 8.6% report low family income level. When it comes to the entrepreneurial bac-
kground of their parents, 45.4% of the respondents report that one of their parents 
is or was an entrepreneur. Interestingly, 88.6% of the respondents have had some 
kind of work experience, mainly in the form of student internships, while 11.4% of 
them still have not had any work experience. It is interesting to observe that, altho-
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ugh students are still undergraduates, 17.3% of them have already started a new bu-
siness, either alone (5.4%) or with others (11.9%). Also, 12.4% of them report investing 
their money once (9.7%) or multiple times (2.7%). When observing their close envi-
ronment/society/market, 27% of them have frequently detected some needs that 
can be translated into business ideas, while the remainder have done it sometimes 
(61.6%) or never (11.4%).

Regarding the respondents’ entrepreneurial readiness, 30.8% indicated that they 
intend to start a business within the next 3 years, 58.9% indicated maybe, but not in 
the next 5 years, while 10.3% of the respondents indicated they have no intentions 
to start a business, as can be seen in Table 1.

Table 1. Entrepreneurial readiness 

Frequency Percent

No, never 19 10.3

Maybe, but not in the next 5 years 109 58.9

Yes, within the next 3 years 57 30.8

Total 185 100.0

Source: Authors’ calculations.

A detailed breakdown of entrepreneurial intentions regarding gender is presen-
ted in Table 2. While only 23.9% of female respondents were interested in starting 
their business within the next 3 years, 41.6% of males had such entrepreneurial in-
tentions. 

Table 2. Entrepreneurial readiness regarding gender

                                                Never Maybe
Yes, within 

3 years
Total

Female
Count 16 70 27 113

Expected Count 11.6 66.6 34.8 113.0

Percent within gender 14.2% 61.9% 23.9% 100%

Percent within start business 84.2% 64.2% 47.4% 61.1%

Male

Count 3 39 30 72

Expected Count 7.4 42.4 22.2 72.0

Percent within gender 4.2% 54.2% 41.6% 100%

Percent within start business 15.8% 35.8% 52.6% 38.9%

Total
Count 19 109 57 185

Expected Count 19.0 109.0 57.0 185.0

Percent of total 10.3% 58.9% 30.8% 100%

Source: Authors’ calculations.
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Further, a chi-squared test was conducted to find out whether there were si-
gnificant differences in terms of the respondents’ entrepreneurial readiness accor-
ding to their gender, country of origin, place of residence, parental entrepreneurial 
background, family size, former education on entrepreneurship, type of business 
school (public vs. private), work experience, income level, life satisfaction, and re-
cognizing business ideas. The results are presented in Table 3. 

Table 3. Results of chi-square test of independence

Value df
Asymptotic 

Sig. (2-sided)

Gender

Pearson Chi-Square 9.236a 2 .010

Likelihood Ratio 9.700 2 .008

Linear-by-Linear Association 9.148 1 .002

N of Valid Cases 185

Country

Pearson Chi-Square 37.247a 20 .011

Likelihood Ratio 33.274 20 .031

Linear-by-Linear Association 2.238 1 .135

N of Valid Cases 185

Habitat

Pearson Chi-Square 2.068a 2 .356

Likelihood Ratio 1.865 2 .394

Linear-by-Linear Association .534 1 .465

N of Valid Cases 185

Parents

Pearson Chi-Square 23.492a 2 <.001

Likelihood Ratio 26.725 2 <.001

Linear-by-Linear Association 22.940 1 <.001

N of Valid Cases 185

Education on 
entrepreneurship

Pearson Chi-Square 7.531a 2 .023

Likelihood Ratio 7.562 2 .023

Linear-by-Linear Association 7.402 1 .007

N of Valid Cases 184

Work experience

Pearson Chi-Square 1.677a 2 .432

Likelihood Ratio 1.781 2 .410

Linear-by-Linear Association 1.591 1 .207

N of Valid Cases 185

Public vs. 
private 
business schools

Pearson Chi-Square 3.338a 2 .188

Likelihood Ratio 3.398 2 .183

Linear-by-Linear Association 3.209 1 .073

N of Valid Cases 185
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Family size

Pearson Chi-Square 10.430a 18 .917

Likelihood Ratio 13.397 18 .767

Linear-by-Linear Association .000 1 .991

N of Valid Cases 184

Income

Pearson Chi-Square 5.658a 4 .226

Likelihood Ratio 4.841 4 .304

Linear-by-Linear Association 2.676 1 .102

N of Valid Cases 183

Life satisfaction

Pearson Chi-Square 8.577a 6 .199

Likelihood Ratio 10.545 6 .103

Linear-by-Linear Association 1.219 1 .270

N of Valid Cases 185

Business idea

Pearson Chi-Square 52.698a 4 <.001

Likelihood Ratio 42.055 4 <.001

Linear-by-Linear Association 29.694 1 <.001

N of Valid Cases 185

Source: Authors’ calculations.

There is a statistically significant difference between female and male respon-
dents regarding willingness to start a new business (χ2=9.236, p=0.010). This result 
confirms our hypothesis H1 and is consistent with previous work suggesting that 
women are less entrepreneurially oriented.

In addition to gender differences, the research results indicated statistically 
significant differences in cases of country of origin (χ2=37.247, p=0.011), parental 
entrepreneurial background (χ2=23.492, p<0.001), education on entrepreneurship 
(χ2=7.531, p=0.023), and ability to recognize business ideas (χ2=52.698, p<0.001), the-
reby confirming hypotheses H1, H2, H4, H6, and H11. On the contrary, place of resi-
dence (χ2=2.068, p=0.356), family size (χ2=10.430, p=0.917), type of business school 
(χ2=3.338, p=0.188), work experience (χ2=1.677, p=0.432), and income level (χ2=5.658, 
p=0.226) showed no statistically significant correlation with respondents’ readine-
ss to start a business, thereby leading to the rejection of hypotheses H3, H5, H7, 
H8, H9. Life satisfaction (χ2=8.577, p=0.199) also showed no statistically significant 
correlation with respondents’ readiness to start a business, thereby confirming the 
hypotheses H10.

The significant impact of country of origin on entrepreneurial readiness aligns 
with existing literature, which suggests that national cultural, economic, and regu-
latory environments play crucial roles in shaping entrepreneurial intentions. Acs 
et al. (2008) argue that supportive entrepreneurial ecosystems, characterized by 
favorable regulatory frameworks and access to financial resources, enhance entre-
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preneurial activities. The findings confirm this, indicating that respondents from 
countries with more supportive environments are more likely to exhibit entrepre-
neurial readiness.

The strong significance of parental entrepreneurial background underscores 
the importance of early exposure to entrepreneurship. This finding is consistent 
with studies by Aldrich and Cliff (2003) and Laspita et al. (2012), which highlight the 
intergenerational transmission of entrepreneurial spirit. Early exposure through 
entrepreneurial parents provides mentorship, and financial support, and promotes 
entrepreneurial values and self-efficacy from a young age, significantly influencing 
entrepreneurial intentions and readiness.

The results show that education on entrepreneurship significantly impacts en-
trepreneurial readiness, which supports the findings of Wilson et al. (2007) and Lüt-
hje and Franke (2003). They demonstrated that entrepreneurship education enhan-
ces self-efficacy and provides essential skills, thereby mitigating gender differences 
and supporting business creation. This aligns with the broader literature, which 
emphasizes the critical role of formal education in equipping individuals with the 
knowledge and confidence necessary for entrepreneurial success.

The ability to recognize business ideas was also found to have a significant im-
pact on entrepreneurial readiness. Ardichvili et al. (2003) noted the importance of 
opportunity recognition in entrepreneurial success, asserting that the capacity to 
identify viable business ideas is crucial for entrepreneurship. Our findings corrobo-
rate this, indicating that those with a keen ability to recognize business opportuni-
ties are more prepared to start a business.

On the other hand, factors such as place of residence, family size, type of bu-
siness school, work experience, income level, and life satisfaction showed no sta-
tistically significant correlation with respondents’ readiness to start a business. 
This suggests that while socio-demographic and educational factors like country 
of origin, parental background, and entrepreneurship education are critical, other 
factors may be more complex or context-dependent. The lack of significant corre-
lation between factors such as place of residence, family size, income level, and life 
satisfaction with entrepreneurial readiness indicates that the influence of these 
variables might be indirect or mediated by other factors. The non-significant result 
suggests that whether respondents are from urban or rural areas does not signifi-
cantly affect their entrepreneurial readiness in this study. This contrasts with some 
literature (Audretsch and Lehmann, 2005; Glaeser et al., 2010), which suggests ur-
ban environments provide superior networking and educational resources. The dis-
crepancy might indicate the need for a more nuanced analysis or that other factors 
mitigate the urban-rural divide in this sample. Income level not being significant 
implies that financial stability may not be the primary driver of entrepreneurial 
readiness in this sample. While some studies (Hurst and Lusardi, 2004) highlight 
the importance of wealth in overcoming liquidity constraints, this result suggests 
other factors may play a more critical role in this context. Life satisfaction did not 
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show a significant association, suggesting it may not directly influence entreprene-
urial readiness. This aligns with mixed findings in the literature (Binder and Coad, 
2013), indicating that the relationship between life satisfaction and entrepreneurial 
intentions is complex and potentially mediated by other factors.

5 Conclusions

This study provides a comprehensive analysis of the socio-demographic and 
educational factors influencing entrepreneurial capacity and intentions among 
students enrolled in business programs in Croatia. By investigating a range of fa-
ctors, including gender, country of origin, urban versus rural background, parental 
entrepreneurial background, family size, education in entrepreneurship, type of 
educational institution, previous work experience, income level, life satisfaction, 
and ability to recognize business ideas, this paper highlights the complex nature of 
entrepreneurial potential. Significant differences in entrepreneurial readiness were 
observed based on gender, country of origin, parental entrepreneurial background, 
education on entrepreneurship, and the ability to recognize business ideas. These 
results suggest that national entrepreneurial ecosystems, early exposure to entre-
preneurship, formal education, and opportunity recognition are crucial drivers of 
entrepreneurial intentions. However, factors such as place of residence, family size, 
income level, type of business school, work experience, and life satisfaction did not 
show a significant association with entrepreneurial readiness, indicating the com-
plex and context-dependent nature of these influences.

By identifying the significant and non-significant factors, this study provides 
valuable insights for policymakers and educators. Tailoring support programs to 
the specific needs and strengths of local communities, enhancing entrepreneurs-
hip education, and fostering a supportive environment can lead to more effective 
and sustainable entrepreneurial ecosystems on country, regional, and local levels. 
The findings also emphasize the need for inclusive policies that consider diverse 
socio-demographic backgrounds to address regional disparities and promote equ-
itable economic growth. 

Despite the valuable insights provided by this study, several limitations should 
be acknowledged. The limited geographic scope may restrict the generalizability 
of the findings to other cultural or economic contexts. Additionally, the reliance 
on self-reported data introduces potential biases, while the cross-sectional design 
limits the ability to establish causal relationships. Future research could benefit 
from expanding the geographic diversity of participants, incorporating longitudi-
nal designs, and exploring additional variables to better understand the drivers 
of entrepreneurial intentions. In-depth qualitative studies and analyses of policy 
impacts and regional differences would also offer deeper insights into how these 
factors influence entrepreneurial activity. 
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