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QUICK TIPS 

(--THIS SECTION DOES NOT PRINT--) 
 

This PowerPoint template requires basic PowerPoint 

(version 2007 or newer) skills. Below is a list of 

commonly asked questions specific to this template.  

If you are using an older version of PowerPoint some 

template features may not work properly. 

 

Using the template 
 

Verifying the quality of your graphics 

Go to the VIEW menu and click on ZOOM to set your 

preferred magnification. This template is at 100% 

the size of the final poster. All text and graphics will 

be printed at 100% their size. To see what your 

poster will look like when printed, set the zoom to 

100% and evaluate the quality of all your graphics 

before you submit your poster for printing. 

 

Using the placeholders 

To add text to this template click inside a 

placeholder and type in or paste your text. To move 

a placeholder, click on it once (to select it), place 

your cursor on its frame and your cursor will change 

to this symbol:         Then, click once and drag it to 

its new location where you can resize it as needed. 

Additional placeholders can be found on the left 

side of this template. 

 

Modifying the layout 

This template has four 

different column layouts.  

Right-click your mouse 

on the background and  

click on “Layout” to see  

the layout options. 

The columns in the provided layouts are fixed and 

cannot be moved but advanced users can modify any 

layout by going to VIEW and then SLIDE MASTER. 

 

Importing text and graphics from external sources 

TEXT: Paste or type your text into a pre-existing 

placeholder or drag in a new placeholder from the 

left side of the template. Move it anywhere as 

needed. 

PHOTOS: Drag in a picture placeholder, size it first, 

click in it and insert a photo from the menu. 

TABLES: You can copy and paste a table from an 

external document onto this poster template. To 

adjust  the way the text fits within the cells of a 

table that has been pasted, right-click on the table, 

click FORMAT SHAPE  then click on TEXT BOX and 

change the INTERNAL MARGIN values to 0.25 

 

Modifying the color scheme 

To change the color scheme of this template go to 

the “Design” menu and click on “Colors”. You can 

choose from the provide color combinations or you 

can create your own. 

 

 
 

 

 

 

 

QUICK DESIGN GUIDE 
(--THIS SECTION DOES NOT PRINT--) 

 

This PowerPoint 2007 template produces a 36”x48” 

professional  poster. It will save you valuable time 

placing titles, subtitles, text, and graphics.  

 

Use it to create your presentation. Then send it to 

PosterPresentations.com for premium quality, same 

day affordable printing. 

 

We provide a series of online tutorials that will 

guide you through the poster design process and 

answer your poster production questions.  

 

View our online tutorials at: 

 http://bit.ly/Poster_creation_help  

(copy and paste the link into your web browser). 

 

For assistance and to order your printed poster call 

PosterPresentations.com at 1.866.649.3004 

 

 

Object Placeholders 

 
Use the placeholders provided below to add new 

elements to your poster: Drag a placeholder onto 

the poster area, size it, and click it to edit. 

 

Section Header placeholder 

Move this preformatted section header placeholder 

to the poster area to add another section header. 

Use section headers to separate topics or concepts 

within your presentation.  

 

 

 

Text placeholder 

Move this preformatted text placeholder to the 

poster to add a new body of text. 

 

 

 

 

Picture placeholder 

Move this graphic placeholder onto your poster, size 

it first, and then click it to add a picture to the 

poster. 
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Open-Air Marijuana Market 

Definition: a location in an 

outdoor area with easy access in 

and out of the location for the 

sole purpose of purchasing 

marijuana 

 

Impact on Community Safety:  

these markets represent a 

chronic disorder  disrupting the 

quality of life and contributing to 

an environment marked by 

disorder and increased stress for 

those living in the community.  

 

Health Impact: Can impact levels 

of physical activity for residents 

due to concerns of safety arising 

from the open-air market. 

 

Impact on Social Support & Social 

Capital: Low—income 

communities exhibit less social 

cohesion; individuals with less 

social support are most likely to 

experience illness and premature 

death.   
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1. Restorative Practices Strategy:  

 

 Restorative practices involve a circle process that is voluntary and supportive 

 The focus of the circle is on addressing the impact of the behavior on community members who 

will participate in the circles 

 During the pre-circle, dealers will be asked to invite people to the circle who will support them 

during the circle and in carrying out the agreement that is developed during the circle 

 Representatives from community agencies will participate in the circle to offer guidance about 

local resources available to help the dealer get connected to education, training, and job 

placement opportunities 

 Two trained facilitators will meet ahead of time with each person who will participate in the 

circle to let them know what the process is about 

  

2. Stay-Away Order:  
 

 Not all dealers will be receptive to restorative practices and the community must be protected 

from those that continue overt marijuana sales. 

 Stay-away orders have been used in numbers of  cities both to address drug markets and gang 

activity.  

 Dealers  are ordered by a court to stay away from the area where the offense occurred and can 

be immediately arrested and held in contempt to court if found in the area.  

 Current issue with utilizing stay-away order: the quasi-legal status of marijuana 
 

 

 

 

Two Tiered Strategy Address Open-Air Marijuana Markets 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Market Components: 

1. Who are the sellers? 

2. Who are the customers? 

3. What is sold? In what quantities? 

4. How much is spent? 

5. How much income results for sellers? 

 

Market Activity: 

1. When is the market active? 

2. How is it accessed- routes in cars or on foot? 

3. How do transactions occur? 

4. How/where is the money kept? 

 

Perceived Negative Effects: 

1.Who has these perceptions and how strong are they? 

2.Is the disorder measureable? 

3.How much fear/ fear of what? 

4.How realistic is the fear- what do objective data 
show? 

5.What and when are neighborhood activities 
curtailed?  

6.How much concern over recruitment? Is it realistic? 

 

 

Contact 

 

Center For Public Safety Initiatives 

Rochester Institute of Technology 

93 Lomb Memorial Drive 

Rochester, NY 14623 

Open-Air Marijuana Markets: Rochester Drug-Free Street Initiative  

Pedro Vazquez  

For more information visit: 

http://www.rit.edu/cla/cpsi/ 

 

 

Center for Public Safety Initiatives 
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